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Industrial visit carried out at Manipal Media Network Limited on 3rd August, 2018. We are 18 

students along with a faculty Assistant professor. Mr.Raghavendra V Prabhu entered the manipal 

press at 9.50am. 

We were guided by Mr.Umesh Nayak, supervisor of Nandini milk dairy about the production 

process, supply of raw material, and how much sale was carried out in a day in their factory. We 

left the factory at 12.00 am. 

Milagres college kallianpur had organised a factory visit on 3rd August 2018 to MAniapl Media 

Network Limited, for final year M.com students. It was an informative, interesting and a 

successful visit. We express our thanks to the principal Dr.Vincent Alva  who permitted us to go 

on the visit, the faculty member who accompanied us and the plant supervisor, Mrs.Indira  and 

other staffs who explained the information about various departments and manufacturing 

sections. 

 

Thank you 

  

M.Com Final year students  

Milagres College, Kallianpur 

 

 

 

 

 

 



Manipal Media Network Ltd. (MMNL), an integrated media company reaching out to a 

wide cross-section of the Kannada audience through its presence in print, television and digital 

sphere. From its humble beginnings in Manipal in 1948 as a small printer and publisher, MMNL 

has been the definitive agent of change, for the region of Coastal Karnataka and beyond. Today, 

after six decades of existence, with its footprints extending to every corner of Karnataka, MMNL 

is a unique voice of this state and the people who make up its diverse geography and enjoys 

strong brand recognition among both readers and advertisers. 

History about Manipal Media Network Limited 

 

 
 

Manipal Media Network Limited's journey began when out of the ideals, aspirations and vision 

of Mr Mohandas Pai, the first ever Kannada newspaper publication in the Coastal Karnataka 

region, Udayavani, began its operation in January, 1970. With the passing of decades and the 

increase in the number of editions of the paper, its reach has increased exponentially and today it 

enjoys a leading pan-Karnataka presence. Soon to be added to the rich and ever-growing 

repertoire was the Kannada literary monthly Thushara in 1973, monthly film magazine 

Roopatara in 1977, family magazine Taranga in 1983 and the latest addition, fortnightly 

children's magazine Tunturu in 2000, all of which are the market leaders or enjoy leading 

positions in their category in Kannada publications. 

To increase the sweep of its footprint, MMNL entered television software production in 2002 

through its subsidiary, Manipal Entertainment Network Ltd., for Kannada channels with its 

programmes gathering numerous records and awards for duration of run as well as script and 

production quality. 

With its presence in print and television established and growing rapidly, MMNL took a giant 

step in the digital world in 1997 by launching the first ever Kannada news portal, 

www.udayavani.com, followed by the launch of pay sites for Roopatara and Taranga, thus 

moving towards cementing its presence in the digital sphere. 

Since 2008, MMNL has also concentrated on emerging as a one-stop solutions provider for 

conducting events of any magnitude for corporate clients across verticals through its event 

management arm, Manipal Ace Event Management Pvt. Ltd. Engaged in all stages - planning, 

management & coordination and execution, Manipal Ace aims to simplify and make things 

easier to provide excellent services to the clients - corporate, institutional and individual. 



From 2011 onwards MMNL expanded its digital business portfolio by becoming the first 

Kannada newspaper to release Apps for the iPad, iPhone and the Android phone market, thus 

charting a new growth trajectory for itself. MMNL established itself on the mobile platform 

through its partner Newshunt, an application which allows mobile users to read newspaper of 

their choice on the go. Through the NewsHunt platform, Udayavani is today among the top fifty 

newspapers in India to make available the latest news on the mobile handset. 

Guided for four decades by able administrators who believed in dreaming big, MMNL which set 

the norms for printing quality and technology, layout and design, today continues in the path 

charted by the legendary visionaries who nurtured it and is poised at an exciting place in its 

evolution, set to become a standard bearer among regional media networks in this country. 

Vision 

To lead in everything we do by innovation and creating lasting impressions for the development 

of the society. 

Mission 

To be a fresh, vibrant, media house that presents content from the perspective of people’s 

aspirations, opportunities, accomplishments & enjoyment – urging the people & the society to 

greater prosperity. 

Printing Process 

The press is situated in a huge building near Manipal University.  The press is divided into 

different sections which is inter linked. The main units are the designing and layout section, the 

printing section, the binding section and the stock section.  The designing and layout section 

takes up the works of designing the matter to be printed. The employees in this unit are experts 

in different applications of designing. The printing section is large in area as it includes both off-

set and web. The machinery in this unit works systematically and it is a chain of process. It starts 

from inserting the plain paper rolls and ends with printed materials. The binding section includes 

the highest number of workers for many of the works are done manually. In the stock section the 

finished products and materials are kept. The success of the press is in the unified and systematic 

function of the units.  

Leadership  

The synergies behind the diverse and ever-expanding operations of Manipal Media Network 

Limited are guided and propelled forward by a balanced mix of the founder-promoters of the 

company working in tandem with industry professionals who have come on board to be a part of 

the MMNL family. Through their vast experience and diverse knowledge of workings of the 

media industry, they are the source of the strength, resilience and innate capabilities that has 

made MMNL a standard bearer among media organizations today.  



Mr. T. Mohandas Pai - Chairman, MMNL 

Dr. T. Mohandas Pai is the eldest son of Dr. Tonse Madhava Ananth Pai - the founder of 

Manipal Educational Complex - and Smt. Sharada Pai. He is an alumnus of MGM College, 

Udupi having studied in the very first intermediate batch during 1949-51 when the college 

started in the premises of the Mahatma Gandhi School run by Udupi Municipal Council. After 

Intermediate he attended a course in law in Kolhapur (1951-53) securing the First Rank from 

Poona University and then he decided to become an entrepreneur in Manipal. He joined the 

family business in 1953 as the General Manager of Canara Land Investments (which was 

running the Tile Factory in Manipal) and took additional responsibilities at Manipal Power Press 

as Managing Partner where he was later joined by Mr. Satish Pai in the year 1957. 

Mr. T. Satish U. Pai - MD, MMNL 

Mr. T. Satish U. Pai was born in Manipal in 1941, coincidentally on the same year that also 

saw the birth of Manipal Power Press that is now known as Manipal Technologies Ltd. Under 

the mentorship and able guidance of Mr. T. Mohandas Pai, Mr. Satish Pai carved out the strong 

foundations for the growth of The Manipal Group. A strong proponent of the philosophy that the 

future is not "waiting to happen" but needs to be "created", Mr. T. Satish U Pai joined the family 

run Manipal Power Press during the year 1957 that was co-founded by his father Sri T. Upendra 

Pai and his uncle Dr. Tonse Madhava Anantha Pai. 

Mrs. Sandhya S. Pai - Managing Editor - Thushara, Taranga and Tunturu 

A daring and dynamic journalist, Mrs. Sandhya S. Pai has left her indelible mark in the field 

of Kannada print and electronic media for the last few decades and is today a role model to 

young aspiring female journalists across the state. While her interest in media was honed when 

she was the only woman editor in Karnataka to manage three leading Kannada periodicals as 

editor, her achievements in television (serial writing, direction and production) have established 

her as a benchmark for others to follow. 

Mr. T. Gautham Pai - Director, MMNL 

Mr. T. Gautham S. Pai is the third-generation entrepreneur spearheading the globally 

acclaimed Manipal Group. Often referred to as a visionary, his ambition is to build a sustainable, 

high-growth institution driven by core values of honesty, reliability, innovation, pioneering and 

respect for all individuals. Since taking charge of the family-run businesses in 1998, he has 

boosted the business from a gross turnover of INR xx crore to an exponential INR 2000 crore 

plus. Today, the Manipal Group is well diversified with a dominant position in Media, Printing 

& packaging, Security & Transaction Solutions, Information technology, Advertising, Event 

Management, Entertainment, Energy and Infrastructure, Trading and Manufacturing of Home 

Fragrance products. 



Mr. Vinod Kumar - CEO, MMNL 

Vinod Kumar is the Chief Executive Officer for the Media business of the well diversified 

Manipal Group. He came on board Manipal Media Network Ltd in December 2008. Vinod is an 

exceptional leader and brings the Group his expertise in defining and executing the agenda of 

growing the business sustainably towards achieving the larger vision of creating a colossal multi-

platform media group that enables socio-economic change. From 1986 till now, Vinod held a 

series of senior leadership roles with some of the most reputed media houses across different 

geographies. 

Awards and Achievements  

To cement its position as a standard bearer of excellence, Manipal Media has been always found 

at the forefront of professional efficiency and has repeatedly been recognized and acknowledged 

for it by established industry standards as well as by its peers.  

Awards received from the Ministry of Information and Broadcasting, GOI 

Year  Publication Publication Category of 

excellence 

Position 

1970 
Udayavani Daily Dailies (Indian Languages) Printing & Designing First 

1971 Udayavani Daily Dailies (Indian Languages) Printing & Designing First 

1972-73 Udayavani Daily Dailies (Indian Languages) Printing & Designing First 

 Udayavani Diwali 

Annual 
Monthly, Annual and 

others 

Printing & Designing First 

1974-75 Udayavani Daily Dailies (Indian Languages) Printing & Designing First 

1975-76 Udayavani Daily Dailies (Indian Languages) Printing & Designing First 

1977 Udayavani Daily Dailies (Indian Languages) Printing & Designing First 

 Udayavani Diwali 

Annual 

Monthly, Annual and 

others 

Printing & Designing First 

1977-79 Udayavani Daily Dailies (Indian Languages) Printing & Designing First 

 Udayavani Diwali 

Annual 

Monthly, Annual and 

others 

Printing & Designing First 

1981 Udayavani Annual Monthly, Annual and 

others 

Printing & Designing Second 

1982 Udayavani Daily Dailies (Indian Languages) Printing & Designing Second 

1982 Udayavani Annual Monthly , Annual and 

others 

Printing & Designing Second 

 



UDAYAVANI                

Circa 1969, Mr. T. Mohandas Pai and Mr. T. Satish U. Pai were planning on launching a 

Kannada daily newspaper from Manipal and on 5-11-1969 the project came to realisation with 

the launch of the trial version of “Udayavani”. Careful selection and presentation of the news, 

special columns with lucid, flawless and cultured language in an attractive layout, became the 

hallmarks of the newspaper and made a credible impact on the readers. The experimental issues 

continued till December and on the first day of 1970, that is 1-1-1970, the official issue of 

Udayavani was launched and the ‘Udayavani era’ began. 

 

At the inaugural function held in the premises of Manipal Power Press, presided over by the 

legendary Dr. T.M.A. Pai, renowned poet Dr. M. Gopalakrishna Adig, hailed as the poet who 

opened the eyes of the generation, released the formal issue of Udayavani - sixteen pages, priced 

at 10 paise - and wished that the paper must reach every nook and corner of Karnataka. His voice 

of prophecy soon became a reality. 

When Udayavani was established in 1970 few could have imagined how one newspaper could 

have captured the imagination and the hearts of an entire region so effectively, such that four 

decades after its inception, readers still consider the paper as an integral part of their daily lives. 

Over the years, Udayavani - the first newspaper of Karnataka to adapt offset printing technology  

has been acclaimed for its high quality content, unbiased journalism, extensive local coverage, 

neat layout and printing excellence. 

Repudiating an old belief that only from large cities can a newspaper be published and also 

generate advertisement, Udayavani has made use of modern, state-of-the art machinery at its 

disposal and the relentless desire to prove itself by publishing from a rural and then-uninhabited 

Manipal. 

From Cylinder Press to the latest Cityline Printing process, from linotype to modern day laser 

beam typesetting, from waiting for photos by post to downloading photos within minutes, from 

pasting in page-making to present day Indesign system, from black and white to multi-colour, 

Udayavani has witnessed all the changes in the field of technology and adopted the best of them. 

Its use of technocracy was acknowledged not just in Karnataka but at the national level and won 

it the prestigious National Award for its pagination and printing excellence not once but several 

times thus securing Udayavani in the annals of Kannada journalism as the first ever newspaper to 

get such nation-wide recognition. 

Starting with one edition from Manipal, today Udayavani publishes as many as five editions, 

additionally from Bangalore, Gulbarga, Hubli-Dharwad and Mumbai, making it not only the 



undisputed leader in Coastal Karnataka region but also giving it a reach across Karnataka and 

even outside. 

Festivals being the soul of rural life, from its very inception, under the guidance Mr. T. 

Mohandas Pai and Mr. T. Satish U. Pai, the Udayavani Editorial Board successfully 

experimented with special supplements at the time of each festival and with deep insight and 

descriptive criticism narrated the propriety, significance and nobility of the festivals. It would not 

be an exaggeration to state that the Udayavani special supplements played a pivotal role in the 

cultural renaissance of Coastal Karnataka. 

 

Since its inception, Udayavani has remained close to the readers due to its involvement in 

developmental activities which made the region prosper and playing a prominent role in 

promoting the literary tradition of Kannada, Tulu, Konkani and Byri. It has relentlessly pursued 

development initiatives of GOI for underdeveloped regions and raised the difficulties of the 

common man with the authorities through its pages. 

Udayavani entered the State’s capital Bangalore in 1993 and then spread all over Karnataka – 

with regional editions – and in the year 2000 crossed the boundaries of the State by inaugurating 

an edition from Mumbai. 

Always the first to lead the way in innovation, in 1997, Udayavani became the first Kannada e-

paper and gained a new space among Kannada readers, especially among those residing in 

foreign countries. To further establish its quality-laden footprints in the digital domain, 

Udayavani launched its iPad App in 2010, its mobile platform through Newshunt in 2011, 

iPhone app in 2011 and its latest offering, an Android app in 2012.     

From its very inception, Udayavani has established a fearless attitude of establishing the truth 

without any bias when presenting the news and managed to not only stay in tune with the 

changing interests and aspirations of its readers but become an intrinsic pillar of Karnataka 

culture over the last four decades. Today, Udayavani and MMNL still adhere to those ethics that 

made it literally, the ‘rising voice’ of the people as it charts its growth to become the voice of 

Karnataka. 

Taranga 

Taranga, the weekly family magazine, had a trial launch on November 28, 1982, from Manipal, 

thus marking the beginning of a success story of another publication from MMNL. Post the trial 

launch, Taranga was officially launched on January 2, 1983 for the inaugural price of Rs. 1.50/-. 

With a pan-Karnataka circulation and with informative, entertaining, wholesome and value-

based articles, in a short span of time Taranga became the talk of every household in Karnataka. 



Under the guidance of the then Editor, Mr. Santosh Kumar Gulvadi, the editorial team which 

began operations from a small single room built the reputation of the publication through 

innovation and bold steps in design, layout, content and presentation. 

Backed by MMNL’s best-in-industry printing technology and equipment, since its exception, 

Taranga has continuously strived to provide quality and value to the few million families who 

have been its loyal readers for three decades through the words of such stalwarts such as Dr. Ha. 

Ma. Nayak, Dr. Shivaram Karanth and Dr. Patila Puttappa. The expansion in its readership has 

been a reflection of Taranga’s ability to change over time and generations and to adapt to the 

constantly evolving tastes of the people. 

A complete family magazine which shuns sensationalism as an editorial policy, it has been able 

to gather the attention of men and women readers equally, and for the last ten years has been the 

No.1 Kannada weekly magazine in terms of readership. Issued on every Tuesday of the week, 

 

 Taranga carries a balanced mix of short stories, serialized fiction, fashion and film news, sports, 

culture, culinary news as well as information related to health. In addition, focus is maintained 

on science and technology based articles, and counseling for the youth within its pages to attract 

the present generation. 

For the last fifteen years, Mrs. Sandhya Pai, the Managing Editor, holds the onerous 

responsibility of inspiring the Taranga team through her dynamic leadership and true to her 

efforts, today Taranga has the enviable distinction of being the most credible and trusted brand 

among Kannada family magazines, commanding the highest readership and circulation in its 

segment. 

Roopatara  

 

In April, 1977, MMNL made its foray into publishing for the film and entertainment industry by 

publishing Roopatara, a monthly film magazine with the cover page being fittingly on Dr. 

Rajkumar. With in-depth analysis and widest coverage of everything in the film industry, 

Roopatara has been able to stand tall as the most respected and credible film magazine in 



Karnataka for nearly four decades and today occupies the number one position in its category 

among Kannada magazines. 

From its very inception, Roopatara carved a niche for itself among film magazines in Karnataka 

by focusing on clean entertainment and crisp presentation of news from the film world, at the 

same time staying away from commercial gossip. While maintaining a focus on Karnataka and 

the southern film industry, it also brought Indian cinema closer to an eager audience in this state. 

Nurtured by Mr. T. Mohandas Pai, Managing Editor, Roopatara was instrumental in opening 

new corners of the film industry to its readers. 

Today Roopatara, led forward by the Group Editor, Mr. Ravi Hedge, is a standard-bearer among 

newer entrants in the field, and has remained as a benchmark against which competitors are 

measured. The latest example of this pace-setting in the field was when Roopatara launched the 

first ever 3D print section in the magazine in March, 2012, to not only showcase the boundaries 

of innovation that it strived to cross as well as the print technology at its command to serve up 

information to its readers. 

 

Thuashara      

The second-oldest publication in the MMNL print portfolio, Thushara, the literary magazine, 

was launched in April, 1973. Under the stewardship of Mr. Satish U. Pai, then Managing Editor, 

and Mr. A. Eshwaraiya, then Assistant Editor, this purely literary magazine was the first of its 

kind in Karnataka to have a focus on fiction as well as non-fiction in Kannada by carrying within 

its pages literary output ranging from short stories to articles on literature and culture in 

Karnataka. 

 

Alongside contributions from the doyens of Kannada literary field such as Dr. Shivarama 

Karanth, Dr. Girish Karnad and Dr. U. R. Ananthamurthy, for nearly four decades Thushara has 

been able to provide its readers rich and varied literary content from the widest range of authors, 

playwrights, poets and essayists in Karnataka. 

In addition to original Kannada content, Thushara was also the first to recognize the desire 

among Kannada readers for translated literary content and has strived to provide valuable literary 

pieces from different languages within its pages. 



While columns such as Sarasa, Mathininda Lekhanige, Sahitya Avalokana, Kannada Kathaloka, 

Makkala Kathe, Vishwa Kathe and Masadamathu having managed to touch the heart-strings of 

the Kannada reader over the years, today, under the guidance and vision of the current Managing 

Editor Mrs. Sandhya S. Pai ably assisted by the Editor, Mr. Udayanand Bhandari, Thushara 

proudly occupies the number one position among Kannada magazines in its category. 

With the introduction of new content such as travel and culture writings in the form of Bharata 

Darshana covering the corners of the country, Thushara is the only magazine in Karnataka which 

aims to constantly add value to the lives of its readers every month while remaining true to its 

literary roots. 

Tunturu 

The newest addition to the MMNL print portfolio, Tunturu, a bi-monthly illustrated children’s 

magazine in Kannada, was launched in January 2000, with Ms. U. B. Rajalakshmi heading the 

responsibilities of the editorial team in charge of the fledgling publication. In the short time since 

its inception, Tunturu has been able to carve for itself an identity of being the most sought-after 

children’s magazine across the age-groups of 5-14 in Karnataka. 

 

With short stories, comics, illustrated parables and mythological events adapted for children 

being a staple part of the rich offerings of Tunturu, today it holds a cherished position in the 

hearts of its young readers - a cross-section whose expectations are generally accepted to be 

difficult to live upto - with every edition. 

With authors such as Mr. T. G. Shetty having been a part of its pages, Tunturu looks beyond the 

traditional fare available in print to be a source of inspiration for impressionable minds and also 

ensure that nourishing dollops of culture are available readily for its reader. 

Over the last decade, Tunturu’s contribution to society at large has gained from strength to 

strength, by the efforts of the current Managing Editor Mrs. Sandhya S. Pai who nurtures the 

magazine to keep in tune with the desires and requirements of children in this fast-moving age, 

assisted as she is in the editorial responsibilities by Mr. Cheluvayya who provides the shape to 

her dreams for the citizens of tomorrow. 

Altering its size, content and period of publication along the way to gain a better reach and with 

future plans of launching an English edition and increasing the focus of the content on general 



knowledge, it would be no tall claim to state that it is the only one in its category which always 

strives to put the interests of the children in Karnataka above all else. 

Television 

MMNL entered into television software production in the year 2002 through Manipal 

Entertainment Network Ltd., and thus became the first media house in the state of Karnataka to 

have an imprint over all three channels of communication, print, internet and commercial 

television. 

 

Operating in the businesses of television serial programming, game-shows and tele-films, MENL 

focused on quality programming from the very onset, relying on the strength of the script, 

production qualities and an unyielding effort to create quality. 

Employing out-of-the-box, fresh programming concepts as well as adapting tried and tested 

successful shows for Kannada channels, MENL was able to cement its place in the minds of its 

programme viewers as standing out from the crowd with its intelligent and innovative efforts. 

Guided from its inception by the vision of Mrs. Sandhya Pai and the current MD of Manipal 

Group, Mr. Gautham Pai, MENL today stands tall in the television programming industry in 

Karnataka with records and benchmarks for television audiences being created with almost every 

new venture that it is involved in. 

Some of the most popular and memorable programmes that have been a part of the everyday 

lives of people in Karnataka: 

• Bidhige Chandrama – (Daily fiction show) Etv – 2002 to 2004. 

• Gupthagamini – (Daily fiction show) Etv – 2003 to 2010 where it was the first ever serial 

to telecast highest number episodes (1605) of original story by the year 2010 and 

received in all 7 Aryabhata awards under various categories during its 6 years run on 

ETV. 

• Yava Janmada Maithri – (Daily fiction show) Etv – 2005 to 2007 and received 

Aryabhatta awards for Best Producer – Mrs Sandhya S Pai and Best actress Sushma K 

Rao. 

• Agnishikhe – Etv – (Daily fiction show) 2008 to 2009. 

• Chill Madi – (Tele – film) ZeeTV – 2010 to 2010. 

• Inthi Nimma Ankitha - (Daily fiction show) – ZeeTV – 2010 to 2011. 

• Kula Gaurava - (Daily fiction show) – Etv – 2010 to 2011. 

• Dance Karnataka Dance - (Reality dance show on weekends) – ZeeTV – 2010 - 2010. 

• Super Shreemathi – (Women’s daily game show) Etv – 2011 to 2011. 

• Hosa Balige Nee Jotheyade - (Daily fiction show, currently being telecast) – Etv 2012. 



 

Digital  

Always holding innovation and creativity as one of its benchmarks, MMNL set the trend in the 

Kannada news industry by making its daily Udayavani, the first Kannada newspaper to be 

available on the web in e-paper format in 1997, a move replicated by its competitors in later 

years. Not only did this help MMNL to gain a new foothold among Kannada readers but it also 

helped Udayavani as well as the Kannada news industry to reach out to a wider audience beyond 

physical boundaries, especially to the expatriate Kannadiga who had for long hoped to have a 

stable link to their homeland. 

A little more than a decade later, MMNL again raised the bar in the digital domain by releasing 

an iPad App for Udayavani in May, 2011. Soon after in October, 2011, an Udayavani mobile 

application was launched through an alliance with Newshunt so that mobile users across 1500 

different models of handsets would be able to access their favourite Kannada newspaper on their 

phone, only at the cost of regular data charges from their service operator. 

 

 

Daily updates in your Mobile Phones 

 

 

 

 

 

 

 

 

 

 

 

 

 

Udayavani releases 

iPhone App 

After being the first Kannada 

daily newspaper to release an 

App for the iPad on iTunes, 

Udayavani has set another 

benchmark in Kannada media 

industry by launching an App 

for the iPhone thus having a 

complete presence across the 

iOS platform for users. 

Udayavani releases Apps 

for Android smartphones 

and tablets on Google Play 

 Udayavani becomes a part of 

a new domain by releasing 

Apps for Android smartphones 

and tablets on Google Play and 

is the first Kannada newspaper 

App to now be fully present 

across the Android platform. 

https://www.udayavani.com/mmnl/press.html
https://www.udayavani.com/mmnl/press.html
https://www.udayavani.com/mmnl/press.html
https://www.udayavani.com/mmnl/press.html
https://www.udayavani.com/mmnl/press.html


Conclusion: 

By observing all the given things we can conclude that the company is a big scale industry. The 

company imports machines and inks which is required for the production of news papers and 

other magazines. While going to the entire industrial visit, the cooperation found to be very well 

organized developed and most ideal industry in every walk of its production, administration and 

management aspects. 
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Industrial visit carried out at Manipal Dairy at Manipal on 27th july, 2018. We are 16 students 

along with a faculty Assistant professor. Mr.Raghavendra V Prabhu entered the manipal dairy at 

9.50am. 

We were guided by Mrs.Indira, supervisor of Nandini milk dairy about the production process, 

supply of raw milk, and how much sale was carried out in a day in their factory. We left the 

factory at 12.00 am. 

Milagres college kallianpur had organised a factory visit on 27th July 2018 to Nandini Dairy at 

Manipal, for final year M.com students. It was an informative, interesting and a successful visit. 

We express our thanks to the principal Dr.Vincent Alva  who permitted us to go on the visit, the 

faculty member who accompanied us and the plant supervisor, Mrs.Indira  and other staffs who 

explained the information about various departments and manufacturing sections. 

Thank you  

M.Com Final year students  

Milagres College, Kallianpur 



 

India is the world’s largest producer by volume and has the world’s largest dairy herd. The 

country accounts for more than 13% of world’s total milk production and is also the world’s 

largest consumer of dairy products, consuming almost all of its own milk production. Dairying 

has been regarded as one of the activities that could contribute to alleviating the poverty and 

unemployment especially in the drought-prone and rain-fed areas. In India, about three-fourth of 

the population live in rural areas and about 38% of them are poor. Therefore among these people, 

as well as the large vegetarian segment of the country’s population, dairy products provide a 

critical source of nutrition and animal protein to millions of people in India.  

Prior to year 2000, India was noticed by most international dairy companies, as the country was 

neither an active importer nor an exporter of dairy products. Although India has imported some 

milk powder and butter oils as aid between 1970 and 1990, exports from India were 

insignificantly small and it was not until 2000 onwards, when Indian dairy products started 

having more presence in global markets. 

Milk production in India has developed significantly in the past few decades from a low volume 

of 17 million tonnes in 1951 to 110 million tonnes in 2009. Currently, the Indian dairy market is 

growing at an annual rate of 7%. Despite the increase in production, a demand supply gap has 

become imminent in the dairy industry due to the changing consumption habits, dynamic 

demographic patterns, and the rapid urbanization of rural India. This means that there is an 

urgent need for the growth rate of the dairy sector to match the rapidly growing Indian economy.  

 

History about Karnataka Milk Federation (KMF) 

Karnataka cooperative milk producers Federation Limited (KMF) is the apex body for the dairy 

co-operative movement in Karnataka. It is the second largest dairy co-operative amongst the 

dairy cooperatives in the country. In south India it stands first in terms of procurement as well as 

sales. One of the core functions of the federation is marketing of milk and milk products. The 

brand “Nandini” is the household name for Pure and Fresh milk and milk products. KMF has 14 

milk unions covering all the districts of the state which procure milk from primary dairy co- 

operative societies (DCS) and distribute milk to the consumers in various Towns/Cities/Rural 

markets in Karnataka. 

Karnataka Dairy Development Cooperation (KDDC), the first ever World Bank/International 

Development Agency funded Dairy Development Program in the country started in Karnataka on 

co-operative lines with the organisation of Village Level Dairy Co-operatives in 1974.  

KMF is one of the few federations in the country, who have converted dairying from a subsidiary 

occupation into an industry. Coordination of activities among the unions and developing market 



for Milk and Milk products is the responsibility of KMF. Marketing Milk in the respective 

jurisdiction is organised by the respective Milk Unions.  While the marketing of all the Milk 

products is organised by KMF, both within and outside the state, all the Milk and Milk products 

are sold under a common brand name NANDINI. 

The Federation is striving to create a self-reliant and vibrant rural economy in Karnataka by 

providing a supportive and conducive environment for the growth of Dairy Cooperatives as 

autonomous economic and social institutions. The Federation is largely successful in realizing 

the objectives of dairying during the last four decades of dairy development in Karnataka State. 

It is by-and-large successful in providing a viable subsidiary occupation to unemployed rural 

poor so as to raise their income earning capacities and  to supply adequate quantity of quality 

milk at reasonable prices to urban consumers. 

The results of effective dairy development by KMF have made far-reaching and extensive 

impact on rural landscape in Karnataka. The best remunerative milk purchase price to farmers, 

efficient and timely input services, delivered at the door-steps to farmers, such as, unfailing 

veterinary health services to any remote village, quality artificial insemination for breed 

improvements, supply of balance cattle feed at less than the market price, etc., have made the 

farmers to increasingly patronize their cooperative. The extent of patronization by farmers is so 

complete, that dominant share of marketable surplus milk of farmers in Karnataka is procured by 

KMF dairies and hardly there is any organized private dairy milk procurement, which is widely 

prevalent in other parts of the country. 

Dakshina Kannada Cooperative Milk Producers Union Limited has two dairy plants with a 

capacity of 4.00 TLPD at Mangalore and 80 TLPD at Manipal, which are over utilized. 

DKMUL (dakshina Kannada Milk Producers Union Limited) receives 400000 litres of milk 

daily. In that 110000 litres of milk were received in Manipal dairy. Manipal milk dairy has milk 

from different places like byndoor, kundapur and many more milk from far away. They have a 

BMC (Bulk Milk Centre) so that consumers may give milk th ere because milk can be delayed or 

milk damaged in this remote area. There are 53 BMC units in Udupi ditrict. This can prevent 

milk from spoiling. They pay milk to consumers and buy milk as per litre milk.  

 

 

 

 

 

 



Importance of Milk  

Milk is nature’s ideal food for infants and growing children. It contains all the nutrients required 

for normal growth. The importance of milk in our diet has been recognised since Vedic times 

and all modern research has only supported and reinforced this view.  It supplies almost all the 

essential nutrients in significant amounts, more than any other single food. It is essential for the 

growth and development of infants. It is not just an important food during early childhood but, in 

one form or the other, continues to provide benefits throughout life. In fact, milk is now 

considered not only desirable but essential from the time the child is born. 

Milk should find a place in any balanced diet, particularly in a vegetarian diet, to provide some 

good quality protein, sufficient calcium and riboflavin which are difficult to obtain in adequate 

quantities solely from plant foods. The National Institution of Nutrition has recommended a 

minimum of 300g daily intake of milk for children between 1-3 years of age and 250g for those 

between 10-12 years. 

Mission 

Heralding economic, social and cultural prosperity in the leaves of our milk producer members 

by promoting vibrant self sustaining holistic cooperative dairy development in Karnataka state. 

 

Vision 

To march forward with a missionary zeal which will make KMF trailblazer of exemplary 

performance and achievement beckoning other M ilk federation in the country in pursued of total 

emulation of its good deeds. 

To ensure prosperity of the rural Milk producer who are ultimate owners of the federation. 

To promote producer oriented viable cooperative society to impart an impetus to the rural 

income, dairy productivity and rural employment. 

To a bridge gap between price of Milk procurement and sale price. 

To develop business acumen in marketing and trading disciplines so as to serve consumer with 

quality milk, give a fillip to the income come off producers. 

To complete with MNC’s and private dairies with better quality of milk and milk products and in 

the process sustain invincibility of cooperatives. 

 

 



Objective  

To ensure and remunerative market round the year for the milk produced by the former members 

to make available quality milk and other premier dairy products to urban consumers. 

To build and develop village level institution as cooperative model units to manage dairy 

activities.  

To ensure provision of inputs for milk production processing facilities dissemination of know 

how.  

To facilitate rural development by providing opportunities for self employment at village level, 

preventing migration to urban areas, introducing cash economy and opportunity for a sustained 

income.  

 

 FUTURE OBJECTIVES 

 In order to reach the Milk procurement target of 450000 KPD, the Union has the plan to 

establish more number of Societies in the uncovered villages and to give better technical input 

services to farmers to reduce the cost of production, making the Animal Husbandry a profitable 

one. 

Union has planned to cover all DCS with AMCUs and also have planned to procure 100% milk 

through BMCs. 

To give utmost importance for CLEAN MILK PRODUCTION from Cow to Consumer 

To increase sale of milk to 400000 LPD by opening more number of Milk Parlours or 

Franchises, appointing new Dealers and embarking on special marketing drive by framing Cross 

Functional Marketing Team. 

 

 

 

 

 

 



 

Production Process 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Milk obtained by consumers directly comes to the testing section. This test is done to make sure 

that milk is not pure. From here the milk will move to the chilling machine, which has a 40000 

litre tanks, and milk goes from chilling section to standardize section. Under standardize section, 

milk is skimmed which removes all the fat in the milk. From there milk goes to pasteurization.  

Raw Milk 

Chilling Section 

Standardize 

Pasteurized Sterilized 

Storage 

Packing 

Storage 

Packing 



In that pasteurization section, milk is boiling under 74
.
 Celsius hold for 15 seconds and chilling 

to 4
. 

Celsius. Because of pasteurization milk stays good for 48 hours and milk is stored at a 

temperature of 4
.
 Celsius under storage section. From there milk moves to packing section and it 

will reach to customer’s hand.  

But for GoodLife milk, it has some changes in production process that is from standardise 

section milk moves to sterilization section. Under sterilization milk is heating under 135
.
Celsius 

holding for 5 seconds and chilling to 4
.
Celsius because of this method milk stays good for 60 

days at a room temperature.   

 

 

 

 

 

 

 

 

 

      Organisation Chart 

The organization is three tiered on Co-operative principles. 

A. Dairy Co-operative Societies at grass root level. 

B. District Co-operative Milk Unions at single / multi district level. 

C. Milk Federation at State level. 

     All above three are governed by democratically elected board from among the milk producers. Under 

    the direction of elected boards, KMF, various functional Units & Unions are performing the assigned 

    tasks to ensure fulfilment of organisation objectives. 

Did you know…???? 

Diseases Transmissible through Milk are:  

In 2014, an estimated 9.6 million people were infected by tuberculosis,  

According to the World Health Organization.  

Potentially 1.5 million died from it in the same year.  

It is a disease known to be spread from human to human. But a subset of those contracting the disease 

today is getting it from infected animals. 

 Tuberculosis can spread through your food, air, and infected animals. 

By consuming pasteurized Milk from dairy we can prevent this type of diseases.  

 



 Organisation Structure of KMF  

 

 

   

 

 

 

        

 

 

  

 

 

 

 

 

 

        

 

 

 

 

 

 

 KMF 

 

14 District Cooperative Milk Unions  

Banglore Belagavi 

 

Bellari Chamrajnagar 

 

Vijaypura 

 

Dakshina 

Kannada 

Milk 

Union 

 

Mysore Mandya Kolar 

 

Kalaburgi 

 

Dharwad Hassan 

 

Shimogga Tumkur 

 

 

 
14000 + Dairy Cooperative Societies 



14 District Cooperative Milk Unions 

 

                            Banglore                                                     Belgaum  

                                 

                            Raichur                                          Vijaypur & Bagalkot  

                        

 

             Chamarajanagar                                     Dakshina Kannada 

                       

 

                     Dharwad                                                     Hassan 

                 



                     Kalaburgi                                                     Kolar 

                      

 

                       Mandya                                                   Mysore  

                 

                     

                    Shivamogga                                               Tumakuru 

                  

 

 

 

 

 

 

 

Did you know? In that 14 milk unions, except 

Banglore 

 
Highest 

Kolar Milk Unoin: In 

this union procures on an 

Average 9.64 lakh kg/day 

of milk and sells 2.81 

lakh litres/per day. 

 

Lowest 

Kalaburgi: The union 

procures on an Average 

0.51 lakh kg/day of milk 

and sells 0.55 lakh 

litres/per day. 

  



MILK PRODUCTS IN KARNATAKA BY KMF 

Today, Karnataka is a leading state in manufacturing of milk products. At present, Karnataka 

Milk Federation and Unions are manufacturing and providing about 25 different dairy products, 

and the list has been increasing year after year, but milk and milk products are sold under 

NANDINI brand name, which has become household name in Karnataka. Toned Milk,  

Homogenized Toned Milk, Sterilized Milk and Full Cream Milk Under Nandini brand have 

being sold and some major products like Nandini Ghee, Butter, Curds, Skim Milk Powder, 

Cheese, Badam Powder, Paneer, Peda, Mysore Pak, Burfi, Jamoons, Khava, flavoured milk and 

Ice Cream are sold in Karnataka and also demand is there in other states. Nandini Ghee is known 

for its purity and rich taste and is one of the largest selling Ghee brands in the Country. Nandini 

Milk products unit, a unit of Karnataka Milk Federation a unit not only acts as a production point 

but also as in-house Research and Development unit for the sealing up and standardization of 

products. 

The Mysore Pak, one of the products produced recently, has become a household name in 

Karnataka. Along with the sale of Nandini milk products, some other products like Masala Lassi, 

Jamoon, Mix Sweet Lassi, Milk Powder, Goodlife long shelf life milk, along with popular 

variety of standardized milk and double tonned milk have also been released to the market.  

 

 

 

 

 

 

 

 

 

 

 

 



STATISTICAL REPORT ON PRODUCT PRICE INCREASED  

KARNATAKA COOPERATIVE MILK PRODUCERS FEDERATION LIMITED, 

BANGLORE-560029 

REVISIED SELLING PRICE OF NANDINI MILK (in Rs.) FOR 1 Ltr and 500 gms PACKS 

FROM    1-4-2017 IN DAKSHINA KANNADA  

 

 

 

Above table shows price increased for 1 litre packages of  Nandini Milks and Curd under 

Dakshina Kannada Milk Union. For Tonned Milk there is Rs.1 increased from Rs.34 to Rs.35, 

for Homogenised Milk price increased from Rs.37 to Rs.39. Here for this product Rs.2 increased, 

and for Shubam Standardised Milk price increased from Rs.40 to Rs.41 as Rs.1 increased. For 

Samruddhi Rs.2 increased from Rs.42 toRs.44 and for Curd 500gms Rs.1 increased and for 500 

ml packages of Nandini Milks and Curd under Dakshina Kannada Milk Union. For Tonned Milk 

there is Rs.1 increased from Rs.17 to Rs.18, for Homogenised Milk price increased from Rs.19 

to Rs.20. Here for this product also Rs.1 increased, and for Shubam Standardised Milk price 

increased from Rs.20 to Rs.21 as Rs.1 increased. For Samruddhi Rs.1 increased from Rs.21 

toRs.22 and for Curd 500gms Rs.1 increased from Rs.10 to Rs.11. 
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Quarterly profit of KMF from March 2017 to June 2018       

Date  Amount  
31 march 2017 809143 

30 june 2017 2087777 

30 september 2017 3858132 

31 december 2017 5547521 

31 march 2018 2175965 

30 june 2018 4944211 

 

Statistical representation 

 

Above table reveals the total turnover of the dairy sector in Karnataka since March 2017 to June 

2018. From March 2017 to December 2017, profit will increased to 5547521. And thereafter it 

decreased to 2175965 in March 2018 and again it moves to upward as increasing in profit.    

Reason for decreasing profit, if the milk powder that is lying in the godowns of Karnataka Milk 

Federation (KMF) is not sold within the next three to four months it might have to be discarded as 

the expiry date of the same will get over. 

 Fourteen milk federations have produced the milk powder from the surplus milk and stocked with 

the intention of selling the same. However, the marketing efforts of KMF have not yielded any 

fruitful results. Even the states of Andhra Pradesh and Gujarat, who used to buy milk powder from 

KMF, have not asked for any shipment this time around. At that time, there is a stock of 17000 

tonnes of skimmed and unskimmed milk powder in the godowns of KMF. The powder that is 

produced since May 2017 has not been sold at all. This has got a shelf life of one year. The 

production of milk powder is continuing without any interruption on a daily basis. If any buyers 

wish to buy the milk powder now, they will ask for the new stock. KMF is clueless now as to what 
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to do with the old stock. KMF gets 77 lakh litres of milk every day. Out of this, only 35 to 38 lakh 

litres of milk is sold. A very meagre amount is used for the production of sweets. Rest is converted 

into powder form, as there is no other option, though this is a financial burden to the federation. 

Even the government schemes like 'Ksheera Bhagya' and 'Mathru Poorna' have not helped in selling 

this powder. 

Rakesh Singh, managing director of KMF, says, "The shelf life of milk powder is one year. We 

have a list of stock held by different federations. Additional stocks can be used by other 

federations. I do not have any information with regards to the dumping of excess milk powder in 

the sea, that is expired and in stock with Shivamogga milk federation,” 

KMF loses Rs 7 in manufacturing one kg of milk powder. Except for Kolar, Bengaluru and 

Mangaluru, other 11 federations are running under loss. Shivamogga and Mysuru federations are 

under a loss of Rs 8 crore and 48 crore respectively. 

Reason for increasing profit: Bangalore, in a move that could hit nearly 24 lakh milk producers 

across the state, the procurement price has been cut by Rs 2 per litre with effect from June 1. The 

Karnataka Cooperative Milk Producers Federation Limited (KMF) procures around 75 lakh litres of 

milk every day. With over 65 lakh litres of milk and milk products, KMF has over 70% of the 

market share in the state. However, there will be no change in milk prices for consumers. The 

decision to cut the procurement price has been taken after increase in milk production.  

The Bangalore Urban, Rural & Ramanagara District Co-Operative Milk Producers Societies Union 

Ltd (BAMUL) alone procures 17.5 lakh litres of milk daily. Of this, 10 lakh litres is supplied to 

consumers and the remaining sent to procurement units outside the state for converting it into milk 

powder. For every litre of milk that we send for processing and given the quantity of milk that we 

send for converting to powder, it works out to a huge amount. Procurement price had to be reduced 

slightly to reduce those loses and no one is complaining about it, “H Appaiah, outgoing president of 

BAMUL, Board of Directors, Doddaballapura taluk, said, “We have asked the state government to 

increase the support price from Rs 5 to Rs 7 per litre,” he added Currently, BAMUL procures milk 

at `23 per litre and along with that farmers get a support price of Rs 5 per litre from the state 

government.  

  

              

             

READ THIS…. 

They sell daily 

110000 litre of 

milk for the 

market.  



KMF achievements  

• State entirely covered by Cooperative Dairy Development. 

• Elected boards are in position in all the District Milk Unions and Federation. 

• Lowest price spread between procurement price and sale price. Due to efficiency of operations in 

the Federation and Unions, more than 75% of the consumer rupee is passed on to producers. 

• More than 97% of the Dairy Cooperative Societies (DCS) are earning profit. 

• Extensive coverage of cross-breeding programs has catapulted the state to become one of the few 

pioneering states in cross-breeding in the country. 

• Empowering Producers for Rural Prosperity 

• Farmers have earned over Rs.134.25 (Nov'17)crores over the last 40 years. 

• At present, an average daily payment of around Rs. 19 Crores is paid to milk producers. 

• Implementation of ‘Yashaswini Health Insurance Scheme’, to benefit farmer families of Dairy 

Cooperatives. 

• Majority of our member milk producers are small farmers, marginal farmers and landless 

laborers, who need hand-holding in their critical times of distress. KMF is implementing several 

financial assistance programs of GOK, some of which are: Establishment of 1000 Dairy 

Cooperative Societies in North Karnataka; Implementation of Nanjundappa report for 

overcoming regional imbalances; Equity contribution for loan repayment of Northern Milk 

Unions; Amrutha Yojane for Devadashis and widows Rs. 750 lakhs, SC women (Special 

Component program) Rs. 289 lakhs, and ST women (Tribal Sub plan) Rs. 289 lakhs 

• Karnataka Milk Federation is also successfully implementing Central Government Schemes, 

such as Clean Milk Production Program, RKVY and National Programme for Dairy 

Development(NPDD) in Kalaburgi, Yadagir and Bidar Districts 

• Rs. 10 Crores sanctioned in RKVY 2015-16 for the development of Bidar district as Milk Shed 

Area. Under this scheme programs such as animal induction, strengthening of artificial 

insemination, strengthening of marketing activities are under implementation 

• ‘Nandini Dairy Farmers Welfare Trust’ Hostel has been established in the Bengaluru city for the 

benefit of farmers’ children at the cost of Rs. 12.96 crores and is now serving around 252 girls 

and 246, who are pursuing higher education in the City. 

• Strengthening training facilities - The KMF is making great efforts to ensure that DCS operate as 

profitable business units and producer members play active role in the management of their 

DCS. Determined efforts are being made continually to build the capacities of our member 

producers by making large investments in member education and training. KMF is developing its 

training facilities into state-of-the-art facilities and has conducted many need-based training 

programs to farmers. Conducted many programs on Dairy animal management, First-aid, 

Aritificial insemination, clean milk production, and other HRD programs. 

• Processing Excellence for Quality and Cost Competitiveness 



• Bengaluru Milk Union, Mother Dairy, DK Milk Union and Tumakuru Milk Unions have been 

certified for ISO 22000 (Food Safety Management Systems). Kolar and Mysuru Milk Unions 

have been certified for ISO 9001 (Quality Management Systems). Other Unions are in the 

process of implementing ISO 22000. 

• Mother Dairy has been certified for exports by EIA. 

• KMF is making all out efforts in market development and is successful in garnering a significant 

market share of over 65% in liquid milk, which is considered to be highest by a cooperative 

brand in any city. KMF is marketing over 34.66 LLPD of milk at present. 

• Nandini has received the prestigious “Most Trusted Brand” award. 

 

Latest News  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Milk Day Celebration  

                                                                                    

 

Karnataka Milk Federation (KMF) had 

organised the “World Milk Day” on 

01.06.2018, Friday at Women and Child 

Development Centre, where awareness 

was provided to the children regarding 

milk and its nutritional value and all 

children were provided with goodies 

containing Nandini products. Directors of 

all divisions and other officers in KMF 

were part of the occasion.  Later on the 

same day, Nandini Flavoured Milk and 

other sweet products were distributed to 

Anantha Shishu Sevashrama, Wilson 

Garden, SOS sevashrama, Bannerghatta. 

 

https://www.kmfnandini.coop/sites/default/files/news/IMG20180601121822.jpg


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Celebrating “NANDINI SIHI UTSAVA” 

               

KMF offering 10% discount 

on MRP of all Nandini Sweets 

directly to consumers and 

general public’s for a period 

of 15 days from 06.07.2018 to 

20.07.2018 

 



Conclusion: 

By observing all the given things we can conclude that Nandini Milk Dairy is located at 

Maniapl, Udupi. It is governed by KMF (Karnataka Milk Federation). They acquire raw 

milk from various other cooperative societies in Udupi and they also have BMC (Bulk 

Milk Centre) through that they receive milk from Byndoor, Kundapura etc. While going 

to the entire industrial visit, the cooperation found to be very well organized developed 

and most ideal industry in every walk of its production, administration and management 

aspects.  
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MILAGRES COLLEGE KALLIANPUR 

POST GRADUATE DEPARTMENT AND RESEARCH IN 

COMMERCE 

(M.COM) 

DAKSHINA KANNADA CO-OPERATIVE MILK 

PRODUCERS UNION LTD. 

& 

PRIME 4 PACKAGING INDUSTRY 

20th November 2017 

For semester three students  
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POST GRADUATION DEPARTMENT RESEARCH IN 

COMMERCE 

MCOM(FINAL) 

 

We are 16 students accompanied by faculty staff Mr.Ganesh Nayak and Mr. 

Raghavendra Prabhu left visit from Milagres college campus at 9:15 am and 

reached there by 10:00 am entered inside the factory and we are guided by Mrs 

Indira Supervisor of Nandini Diary at 10.15am and we collected information about 

the production process of the milk and complete details about packing process of 

milk. After interaction with employees and collecting various information about 

various department and we left from milk factory at 11:30 am. 

After leaving from milk factory we visited another industry called “Prime 

Packaging Industry” at 1:00 pm. Here were guided by the partners of the industry, 

Mr.Chandrahas Shetty and Mr.Krishna Murthy Nayak and they gave brief 

information related to the manufacture of Cashew empty tins, Box manufacture, 

Gum tape manufacture and extracting & packaging of oil. After collecting these 

information, we left the industry at 2:00pm. 

Milagres college Kallianpur had organized a Industrial visit on 27th July 2018 to 

Dakshina Kannada co-operative milk producers union ltd & Prime 4 packing 

industry for the student of MCOM (FINAL). It was an informative interesting & 

successful visit we express our thanks to the principal Dr.Vincent Alva who 

permitted us to go on the visit the faculty members who accompanied us & the 

guided in the both industry. 

 

 

 

Thank you, 
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➢ INTRODUCTION 

Karnataka Cooperative Milk Producers’ Federation Ltd. (KMF) is the Apex Body 

for the dairy cooperative movement in Karnataka. It is the second largest dairy 

cooperatives amongst the dairy cooperative in the country. Milk is a complete 

food. It has almost all the nutrients which are essential for development and growth 

of human body. Dakshina Kannada Milk Union comes under Government 

company. Here milk lender give milk to the nearby Diary Society. Dakshina 

Kannada Milk Union collects milk from different societies to process the milk in 

the different levels. 

Dakshina Kannada Co-op. Milk Producers’ Union is a ISO 22000: 2005 

Certified organization having jurisdiction  of the Dakshina Kannada and Udupi 

coastal Districts. It is one of the leading Milk Union in the State of aKarnataka. At 

the time of registration during the year 1986, the Union’s milk procurement was 

4500 KPD. Now the Union is edging to 450000 KPD in procurement. In the 

beginning, Union was procuring 80% of its requirement on milk from neighboring/ 

other milk Union of Karnataka Milk Federation and now the Union is at threshold 

of becoming self reliant by increasing local milk procurement. 

 

➢ BACKGROUND OF DAKSHINA KANNADA CO-

OPERATIVE MILK PRODUCERS UNION LTD. 

The first of the Diary co-operative that make up KMF started in 1955 in Kudige, 

Kodagu District. KMF was founded in 1974 as Karnataka Diary Development 

Corporation (KDDC) to implement a diary development project run by the World 

Bank. In 1984 the organization was renamed KMF. KMF has 14 Milk Union 

throughout the Karnataka State which procure milk from Primary Diary 

Cooperative Societies (DCS) and distribute milk to consumers in various urban and 

rural market. 
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➢ OBJECTIVES:- 

1) In order to reach the Milk procurement target to 450000 KPD, the Union has 

the plan to establish number of societies in the uncovered villages and to 

give better technical input services to farmers to reduce the cost of 

production, making animal husbandry a profitable one. 

2) To give utmost importance for ‘CLEAN MILK PRODUCTION – from 

Cow to Customer’. 

3) To available quality milk and other premier dairy products to urban 

consumers. 

4) To build and develop village level institution as cooperative model units to 

manage the dairy activity. 

5) To increase the sale of milk to 400000 LPD by opening more number of 

Milk Parlors/Franchises, appointing new dealers and embarking on special 

marketing drive by framing cross functioning Marketing Team. 

 

➢ VISSION: 

To ensure prosperity of the rural Milk producers who are ultimate owners of the 

Federation and to compete with MNC and Private Dairies with better quality of 

milk and milk products and in the process sustain invincibility of cooperatives. 

 

➢ MISSION: 

Heralding economic social and cultural prosperity in the lives of our milk producer 

members by promoting vibrant, self-sustaining and holistic cooperative dairy 

development in Karnataka State. 
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ABOUT THE PRODUCTS 

To meet the ever growing demand for milk 

based sweets, KMF has setup Nandini 

Milk Products Unit. This unit is specialized 

in production of milk based ethnic sweets 

such as lassi, Mango lassi, Curd, Butter 

Milk, Cashew Barfi, Mysorepak, Peda etc. 

Dakshina Kannada Milk Union give more 

priority for supply of ‘MILK’. They 

supply different types of milk but they give more importance to these 4 categories 

of milk: 

➢ Toned Milk (Blue colour packet) 

➢ Homogenized Cow Milk (Green colour packet) 

➢ Shubham Milk (Orange colour packet) 

➢ Samrudhi Milk (Purple colour packet) 

 

Toned Milk (Blue colour packet) 

Nandini Toned Fresh and Pure milk containing 3.0% fat 

and 8.5 SNF. Available in 500ml and 1 litre packs. 

 

 

Homogenized Cow Milk (Green colour packet) 

Nandini Homogenized Milk is pure mil which is 

homogenised and pasteurized consistent right through, it 

gives you more cups of tea or coffee and is easily digestible. 
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Shubham Milk (Orange colour packet) 

Pure pasteurized milk having 5.0% Fat and 9.0% SNF. 

Processed with all the goodness of healthy milk for healthy 

growth in children. 

 

 

Samrudhi Milk (Purple colour packet) 

Pure pasteurized full cream milk with 6.0% Fat and 9.0% 

SNF. Rich creamier and tastier milk. Ideal for preparing 

homemade sweets. This milk is most suitable or youngster.  

 

Nutritional 

Information Per 100 

ml* 

Toned 

milk 

Homogenised 

Cow Milk 

Standardised 

Milk 

Full cream 

Milk 

Energy, kcal 60 65 73 90 

Carbohydrate, g 4.8 4.8 4.8 5.0 

Of which sugar 

(Lactose), g 

4.8 4.8 4.8 5.0 

Protein, g 3.3 3.3 3.3 3.5 

Fat, g 3.1 3.6 4.6 6.1 

Minerals, g 0.7 0.7 0.7 0.7 

Calcium, mg 124 124 124 127 

 

SUPPLIER OF MILK 

Dakshina Kannada co-operative milk producer’s union Ltd., Manipal collects milk 

from various local societies. Mangalore and Udupi dairy daily collects totally 
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400000 Litres of milk per day but Manipal dairy collects daily 110000 to120000 

Litres of milk per day. 

To preserve milk from being spoiled they have created many BMC branches. 

There are total 53 branches 

 

➢ PROCESS 

Nandini Milk Dairy collects milk 

from local societies and the collected 

milk will be stored in the Dum Tank. 

After that Nandini Dairy will test the 

quality of milk using different method 

of test like Acidity test, MRDT test, 

Fat test etc. After testing these milk 

will send to chilling machine and milk 

is chilled under 40c. Milk processing in dairy plant through process like : 

⚫ Pasteurization: 

1. Process of heating milk to 740c and holding for 15 sec and chilling to 40c 

2. Pasteurized Milk is free from Pathogans 

3. Stays good for 48 hrs when stored at 40c 

⚫ Sterilization: 

1. Process of heating to 1350c holding for 5 sec, and chilling to 40c 

2. Packing under aseptic condition 

3. Stays good for 60 days at room temperature 

After Sterilization they store these milk under 40c later on they pack the milk by 

using Food Grade Cover made up of polythin silk. After packing a milk they 

store it in a temperature area for 2 hrs and then they dispatch it to the market. 
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DISTRIBUTION NETWORK OF KMF: 

 

 

 

 

 

 

 

ORGANIZATION CHART 

The organization is three tiered on Co-operative 

principles. 

A. Dairy Co-operative Societies at grass root level. 

B. District Co-operative Milk Union at single / 

multi district level. 

C. Milk Federation at State level. 

All above three are governed by democratically elected bard from among the milk 

products. Under the direction of elected boards, KMF, various functional Units & 

Union are performing the assigned tasks to ensure fulfilment of organisation 

objectives. 

 

SWOT ANALYSIS 

STRENGTH 

⚫ strong brand value and reliability  

⚫ Good infrastructure facility 

compared to competitor. 

WEAKNESS 

⚫ Perishability 

⚫ Lack of control over yield 

⚫ competition  

Market & 

customers 

MARKETING STRTEGIES: 

➢ Aims to conduct consumer 
awareness program 

➢ Women associations 

➢ Aims to setup more Nandini 
milk parlours 

➢ Aiming to set up new sales 
promotions and advertising 
activities 

Milk from 

village 

Industry 

marketing 

channel 
BMC 

society 
Main dairy 

Customized 

channel 
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⚫ 24*7 service for farmers for KMF 

staff  

OPPORTUNITY 

⚫ Growing industrial and institutional 

demand for Nandini Milk 

⚫ Good scope in opening milk 

parlours at all Taluks and prime 

location in the District.  

THREATS 

⚫ High margin paid to retailors by 

competitors 

⚫ Flexibility in trade 

 

 

LINK BETWEEN UDUPI AND MANIPAL NANDINI MILK 

DAIRY 

Dakshina Kannada District Co-operation Milk Producers 

Union Limited is situated in Kulshekar. This is away from 

Mangalore City. Dairy office is 21 km away from 

Mangalore Airport in Bajpe. The union here covers an area 

of 12 acres of land. The Government has donated the land 

on lease basis. This union can be divide into two location, 

one for the production and another for Administrative, 

Finance and Marketing Department. Canteen and 

Employees Society is situated in the centre point of the union. It is near to all the 

departments. 

The union was established during the year 1986, covering the Dakshinna Kannada 

and Udupi District junctions. The union has 2 dairies, at Mangalore and Manipal 

with the processing capacity of 250000 and 80000 litres per day. 

The average milk procurement is 372000 kgs per day and sales day amounts to 

345000 per day. Dairy development in Dakshina Kannada district was started in 

1971. Karnataka Government started the dairy with the capacity of 10000 litres per 

day in Mangalore. All the time dairy was expected to meet the demands of nearby 

villages. But due to lack of technological facilities it couldn’t achieve the target. In 

1974 the Canara Milk Co-operative Union was established in Manipal under the 

direction of Manipal industrial trust     

LATEST NEWS 

On 6th July 2018 - 

Nandini Dairy 

celebrated ‘NANDINI 

SIHI  UTSAVA’ for a 

period of 15 days. 
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ACHIEVEMENT 

The dairy cooperative network includes 170 Milk Union and 

operates in all over 285 Districts and covers nearly 101000 

village level societies. It owned by nearly 11 million former 

members. 

They expanded their business by establishing many branches 

at all over Karnataka. And also Nandini makes payment to farmers every 10 days 

however when the milk is converted to milk powder the powder is used for 

Ksheera Bhagya Yojan. 

 

CORPORATE SOCIAL RESONSIBLTY 

Nandini products are very healthy and hygiene 

for consumers it also contributes for 

environment protection. Nandini packaging 

cover is made up of Polythin silk which contain 

Food Grade so it is not harmful for environment. 

 

KNOW YOUR MILK 

 

AWARD 

Dakshina kannada 

Co-op. Milk 

producer’s Union is 

as ISO 22000: 2005 

certified 
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SALES TURNOVER: 

 

The statistic chart shows a comparison of sales turnover of KMF during the 

year from 2010-2014. In the year 2010, the sales turnover of KMF is same for all 

the 4quarters (March, June, Sep, Dec) is 0.02Crores. in the year 2011 sales 
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turnover of KMF limited was same for 3quarters that is March, June & September 

is 0.02crores, then in the month of December 2011 it increase from 0.02crores to 

0.04crores. In this month, installation of Good life 100ml  fino pack unit in 

Channaraya Pattana is the reason for 50% increase in the sales turnover . 

During the year 2012, the sales turnover of KMF rapidly increased to 0.43 

due to heavy promotional activities. In the month of June, due commisioning  of 

1lakh Ltr. UHT plant at Kumbalgodu (Mandya Milk union) sales turnover  reduced 

to 0.04crores & in the month of september & December sales turnover slowly 

increased to 0.05crores & 0.13crores respectively. 

In the year 2013 KMF Organised Ksheerasagara  yojana because of which 

the sales turnover is fluctuating between the quarters that is march 0.06crore, June 

0.04crores, sep-0.05crores, dec-0.04crores. 

During the year 2014 the sales turnover of KMF increased to 0.05crore. 
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A REPORT ON INDUSTRIAL VISIT  

TO 

PRIME FOUR PACKAGING INDUSTRY 

 

ON 27th July 2018 

BY STUDENTS OF M.COM (FINAL) 

PG DEPARTMENT OF RESEARCH IN COMMERCE 

 

 

 

 

 

 

INTRODUCTION 
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The technology and art of packing has a logical origin, arising from the need for 

processed product to be conveniently transported and stored with no damage. 

Packing serves two purpose - promoting the product and protecting it. Centuries ago, 

packing meant only cloth bags, wood boxes or crates. 

Packing Industry growing worldwide at faster rate. The emerging retailing industries 

and change in the lifestyle of the people in various countries has led to grow the 

packing Industry. 

 

➢ ABOUT THE PRODUCT: 

 

 

• Cashew empty tins: 

It is the main product of the prime packaging 

industry. This container is used to store the 

cashew nuts.  

 

 

 

 

• Gum tapes: 

To meet the diversified requirement of clients, 

prime packaging industry engaged in offering an 

excellent range of gum tape. The offered gum 

tapes are manufactured using best quality raw 

materials and advanced technology. In addition 

to this, tape support various tests under the 

guidance of quality controllers, in order to 

ensure their flawlessness. Prime packaging 

industry has a major supply to Hangyo and 

MCF.   

 

 

• Cardboard boxes: 
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Cardboard boxes are industrially prefabricated boxes, primarily used for 

packing goods and materials and can also be recycled. The term cardboard 

may refer to a variety of heavy paper-like materials, including, cardstock, 

corrugated fibre board, or paper board. 

 

 

• Coconut oil:   

Coconut palm can be found in the coastal 

areas of India. The dried kernel of coconut is 

popular as copra. This is an industrial term. 

Copra is the major commercial product of 

coconut. Copra normally has an oil content 

varying from 65 to 70%. There is another 

term is ‘virgin coconut oil’. Basically, virgin 

coconut oil comes from the extraction of fresh 

coconut( not from copra). 

 

 

➢ PROCESS OF THE PRODUCT: 

 

• Cashew empty tins:  

They ship the raw material and ship the sheet into required size of 3.2 

formation. Then they cut the top and bottom sheet then bend it using bending 

machine. Next, they Embossing the top and bottom so that they get strength. 

Next, they punch the top part using punching machine. Then they curl the side 

part to give shape. Then they join all parts using welding machine this process  

is called planzing process. By using solding process they trim the extra sheets 

in the bottom of the tin to give the perfect shape to the tin. Then they apply 

solution or coconut oil so the tins should not get rusted due to any seasonal 

reaction. Then they bundle the tins. Lastly, they load them and store it.   
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• Gum tapes: 

First, they cut big paper tube roll of different size like 2 inch, 5inch etc. as 

requirement of customer. Then they cut them into small piece. At time 

machine can cut 8 pieces of small paper tubes. After cutting Pnewmetuic 

Pressure helps to remove the small tubes from the rolling shaft. The small 

pieces of paper tube are loaded to a roller by pneumatic pressure. In roller 

shaft machine they set gum tape and set time to start production. After setting 

they load the jumbo roll. Then they start machine automatically. Then cut into 

small paper tube and roll them and cut it by knifes set in machine in the 

machine. Generally, one small paper tube contains 50mtr gum tape. After this 

removing the shaft from machine release or remove the gum tape.   
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•         Cardboard boxes: 

Cardboard box is basically made up of flute. which is made up of recycled 

paper sandwich between two liners. It is now very common for these liners to 

also be made up of a considerable proportion of recycled content. This 

process in called fluting. This is done for strength. In gumming process 3 

players are there they are 1 liner, 1 flute, 1 top sheet. Next is creezing process, 

here they bend and fold the cardboard. Next is fluting process, here fluted 

cardboard is the wavy piece of board sandwich between the liners and gives a 

box its strength and protection from knocks and impact damage. Then slot the 

cardboard. Slotting means they cut or drill the cardboard which makes easy in 

bending and folding the box. Then they dry the box so that they can remove 

the moisture from the box. Last process is pinning the box and then they 

bundle them.   
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Normally they need 

medium sized coconuts 

of kg (with shell) to 

make cold-pressed oil of 

one litre. 

 
 

 

• Coconut oil: 

Coconut oil, or copra oil, is an edible oil extracted 

from the kernel or meat of mature coconuts 

harvested from the coconut farm. It has various 

applications. Because of its high saturated fat 

content, it is slow to oxidize and, thus, resistant to 

rancidification, lasting up to 6 months at 240. 

Prime packaging industry collect dried copra from local people and the cut it 

into small chips in a copra cutter. Then, feed the chips into steam-jacketed 

kettles and cook. It cooked mildly at a temperature of 700c for 30 minutes. 

After proper cooking, feed the cooked material into the expeller 

continuously and press twice. Then, collect the combined oil from the first 

and the second pressing in a tank provided separately. Finally, filter this oil 

by means of filter and store in MS tanks. Then pack the oil as bulk 

packaging in tin container. 

From the refining process, they find oil cake as by-product. The product has 

a ready market as a cattle feed and in the manufacture of mixed cattle feed 
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FINANCIAL SYSYTEM: 

A financial system (within the scope of finance) is a 

system that allows the exchange of funds between 

lenders, investors and borrowers. Money, credit and 

finance are used as a medium of exchange in a 

financial system. 

Prime packaging industry follows both traditional and modern financial system. In 

a traditional Financial system, the transaction of industry is entered manually in the 

ledger book. In the modern Financial system, they record the transactions through 

computers. 

In the prime packaging industry payment made to the creditor through NEFT or 

cheque.   Within 30 days creditor to make the payment. 

 

 

 

 

 

 

 

 

 

 

INSURANCE 

The factory annually 

pays Rs 2500000 as a 

insurance of the factory. 
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OUTCOMES: 

 

⚫ It was a good learning experience. We got new ideas and new thinking capacity 

⚫ After completing our visit to industrial area, we gained more knowledge about 

Nandini Milk Dairy and Prime Packaging Industry. 

⚫ We understood the process of manufacturing their products and their 

advantages and disadvantages. 
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MILAGRES COLLEGE KALLIANPUR 

POST GRADUATE DEPARTMENT RESEARCH IN 

COMMERCE 

(M.COM) 

DAKSHINA KANNADA MILK PRODUCERS UNION 

LTD 

27TH JULY 2018 
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   Industrial visit was carried out at “Dhakshina kannada halu uthpadakara Kendra” on July 

27th 2018. The main objective is to gain more information about Nandini milk products, it’s 

marketing and financial. 

We took almost two hour to get information about production process. I appreciate 

staff who guided us. This visit improve our knowledge of various instrumentation equipment 

presently being used in industry. All were of openion that this kind of industrial visit in future 

would be very useful to students to learn and develop the academic project in quite effective 

manner. 
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POST GRADUATION DEPARTMENT RESEARCH IN COMMERCE  

M.COM (FINAL) 

 We are 18 students accompanied by faculty Mr. Ragavendra Prabhu and Mr. 

Ganesh Nayak left visit from Milagres college campus at 9:30 A.M and reached there by 

10:15A.M and entered inside the Nandini  factory. We were guided by Mrs. Indira. Where an 

orientation of company was given by heads of production department about history and 

how company was established. After interation with employees and collecting various 

information from various department. In nandini milk factory they get milk from various 

dairy and after this the milk will standerdise and sent for packaging. They are producing 

various milk products. After this we went to another factory at 11:30A.M. 

We visited another factory named as “Prime 4 packaging industry”. There 

Mr.chandrahas Shetty and Krishnamurthy nayak was the Partner of the company who 

guided us with all the details. They showed us the demo of various production process. They 

produce four type of products like paper box, oil tins, gum-tapes, and coconut oil. They have 

their own brand named as panchamrutha. We are so thankful to staff of prime 4 packaging 

industry for giving us the information . 

Milagres college kallianpur had organised a factory visit on 27th july 2018 to nandini 

milk industry, manipal and prime 4 packaging industry, hiriyadka, for the students of m.com 

(final). It was an informative, intresting and successful visit. We express our thanks to the 

principle Dr. Vincent Alva who permitted us to go on the visit , the faculty members who 

accompanied us and the employee Mrs.Indira of nandini milk industry ,manipal and the 

Partner of prime 4 Packaging industry, hiriyadka Mr. Chandrahas Shetty and Mr. 

Krishnamurthy Nayak who explained the various departments and section and they also 

gave information about the various facilities which are available to workers. 

 

 

 

THANK YOU 

M.COM (FINAL) STUDENTS  

MILAGRES COLLEGE ,KALLIANPUR. 
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A REPORT ON INDUSTRIAL VISIT 

TO 

DAKSHINA KANNADA MILK PRODUCERS 

UNION LTD 

MANIPAL  
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HISTORY: 

 Dakshina Kannada co-operative milk producers union limited KMF – Nandini 

was founded on May 21st 1974 as Canara Milk Union, later it was merged as Karnataka Milk 

Federation. This unit is specialized in production of milk. The brand “Nandini” is the 

household name for pure and fresh milk and milk products. Where KMF has 14 milk unions 

covering from all the districts of the state. Which procure milk from primary diary co-

operative societies (DCS). DKCMP union is a ISO 22000: 2005 certified organizations. It is 

one of the leading milk unions in the state of Karnataka. The union is edging to 4,50,000 

KPD in procurement. The president of DKCMP manipal is Mr.Raviraj Hegde and  managing 

director Dr.B.V. Sathyanarayana. Its head quarter located at Bangalore. 

Karnataka cooperative milk producers federation limited (KMF) is the apex body in 

Karnataka representing dairy farmers cooperatives. It is second largest dairy co-operative 

amongst the dairy cooperatives in the country. In south India it stands first in terms of 

procurements as well as sales. one of the core functions of the federation is marketing of milk 

and milk products.  

UNITS OF KMF: 

• Mother dairy, Yelahanka, Bangalore. 

• Nandini Hi-Tech product plant, channarayapatna. 

• Nandini milk products, KMF complex, Bangalore. 

• Cattel feed plants at Rajanukunte / Gubbi / Dharawad / Hasan / Shikaripura. 
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• Nandini sperm station ( formly known as bull breeding form and frozen semen 

bank ) at Hessaraghatta. 

• Nandini packaging film plant at Munnekolalu- Marathhalli. 

• Central training institute, Bangalore and training institutes at Mysore / 

Dharawad. 

• Ice cream plant – Bellary. 

 

 

KMF ACHIEVEMENTS: 

 
• State entirely covered by cooperative dairy development. 

• Elected groups are in position in all the districts milk unions and federation. 

• Lowest price spread between procurement price and sale price. Due to 

effeciency of operation in the federation and unions, more than 75% of the 

consumer rupee is passed on the producers. 

• More than 97% of the dairy cooperative society (DCS) are earning profit. 

• Extensive coverage of cross-breeding programmes has catapulted the state of 

become one of the few pioneering states in cross-breeding in the country. 

 
 

 OBJECTIVE: 

 To study the consumer awareness about Nandini Milk and Milk product to 

  study impact of promotional activities on creating consumer awareness. 

SUBJECT OBJECTIVE:   

 To study the whole product range of Nandini milk and milk product to study 

the customer expectation in packaged milk and milk product. 

FUTURE OBJECTIVE: 

 In order to reach the milk procurement target of 4,50,000 KPD increase sale of 

milk to 4,00,000 LPD by opening more number of milk parlours franchisees, opportunity to 

new dealers.  

 

 

MILK: 
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Milk is a complete food. It has almost all the nutrients, which are essential for 

development and growth of human body. 

Definition: 

 Milk is defined as the whole fresh, clean, lactel secretion obtained by complete 

milking of healthy milch animals. Milk should be free from colostrums and should contain 

minimum prescribed percentage of milk fat and not solid fat. Addition of any extraneous 

matter to milk amount to adultration. 

ROLE OF MILK CONSTITUENTS IN A BALANCED 

DIET: 
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Milk fat: 

 

• A concentrated form of energy. 

• Protects our organs. 

• Insulates body from external change in temperature. 

   Milk Protein: 

• Essential for building and maintaining muscles. 

• Enhance body immune response. 

Lactose: 

 Found only in milk. 

 Stimulation absorption of calcium and magnesium. 

 Provide energy and prevent infection. 

Minerals: 

• Calcium development of strong teeth and bones. 

• Maintaining good health and moves immune system. 

 

Vitamins: 

• Vital for health of eyes, bones, nervous system and intestines. 

• Prevent diseases like Beri Beri,  Rickets, night blindness. 

• Increases appetite. 

MILK PROCESSING IN DIARY PLANT THROUGH 

PROCESS LIKE: 
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• Pasturization 

• Sterilization 

PASTURIZATION: 

 

 

 

 

 

❖ Process of heating milk to 74 degree Celsius holding for 15 seconds 

and chilling to 4 degree Celsius. 

❖ Pasteurized milk is free from pathogens. 

❖ Stays good for 48 hours, when stored at 4 degree Celsius. 

     STERILIZATION: 

❖ Process of heating to 135 degree Celsius holding for 5 seconds, and 

chilling to 4 degree Celsius. 

❖ Packing under aseptic condition. 
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❖ Stays good for 60 days at room temperature. 

   

 

MILK PACKAGING PROCESS: 

 

 

 

  

 

 milk requires an extra protection as it extract bacteria more than water and other liquid 

product. Hence we manufacture superior quality barrier film that is very much convinient and 

good for the milk inside. It is the best for the milk pouches. 

 

FEW OF THE QUALITIES AND FEATURES OF MILK 

POUCH FILM INCLUDE:  

• waterproof 

• superior quality raw material. 

• Durable 

• high safety at the time of processing the pouches. 

• Competitive prices. 

• Customized as per the clients requirements. 
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TYPES OF NANDINI MILK PACKETS IN MANIPAL MILK 

FACTORY: 

 

                                                                                                                                 

             This milk packet is called toned milk. Consumers most favourite milk 

in general is nandini toned milk. Pure and fresh milk contains 3.0% fat and 

8.5% SNF. It is suitable for people of all age group and is safe for direct 

consumption. Confirms PFA standards. 

Available in 500ml , 1000ml sachets. 

 

 

 

This milk packet is called homogenized cow milk. Nandini homogenized 

cow milk is with 3.5% fat and 8.5% SNF. The milk is uniformly creamy and 

tastes good till the last drop. It is homogenized, which means the fat 

globules are evenly distributed and you get the same creaminess throughout 

the glass of milk. It gives you more cups of tea/coffee per pack. Higher fat 

content, makes it more creamy and delightful. 

Available  in 500ml , 1000ml sachets and also 6lt jumbo pack for caterers and hoteliers. 

 

 

This milk packet is called shubham milk. With butter fat content of 4.5%, and 

8.5% SNF is available in 500ml attractive packing with natural freshness and 

purity. Obtained from bulk milk coolers, situated in rural areas with instant 

chilling. Contains 50% more butter fat than toned milk and hence is of choice 

for children and teenagers. Shubham is the best choice for housewives to 

extract butter at home. It enhances the richness and taste of kheer and other 

milk sweets. It enriches the tea/coffee/cold beverages. 

Available in 500ml sachets. 
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This milk packet is called samrudhi milk. The fat content is 6% and 9.0% 

SNF.it cost rupees 22. It is good for youngsters. 

 

 

 

 

 

 

 

 

 

 

 

 

 

LATEST NEWS OF KMF:      

 South India’s largest milk dairy set to begin production soon. 
  The Supreme Court allowed “nandini” chain of restaurants to use its name and 

trademark, discarding the objectives made by Karnataka’s cooperative milk 

producer’s federation which sold its milk and allied products by the brand name of 

‘nandini’. 
 Celebration of nandini sihi uthsava. Celebration of nandini sihi uthsava for a 

period of 15 days from July 6th 2018. 
 Dairy farmers emptying their cans on Parliament Street in New Delhi on July 31st 

2018 to protect against the recent dip in milk prices. 

 

     STATISTICAL DATA: 

  

DID YOU KNOW? 

The national institute of nutrition has 

recommended a minimum of 300g daily intake of 

milk for children between age 1-3 years of age 

and 250g for those between 10-12 years. 

SOLID-NOT-FAT 

          (SNF) 

The substances in milk other 

than butter fat and water; 

abbreviated SNF. They include 

cassin, lactose, vitamins and 

minerals, which contribute 

significantly to the nutritive 

value of milk. 
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KMF's 5 Years Financial Summary 
 

Parameters MAR'13  
(₹ Cr.) 

MAR'12  
(₹ Cr.) 

MAR'11  
(₹ Cr.) 

MAR'10  
(₹ Cr.) 

N/A  
(₹ Cr.) 

EQUITY AND LIABILITIES      

Share Capital 11.10 11.10 10.77 10.77 - 

Share Warrants & Outstandings      

Total Reserves -8.24 -7.91 -9.25 -9.25 - 

Shareholder's Funds 2.86 3.19 1.52 1.52 - 

Long-Term Borrowings 0.00 0.00 0.00 0.00 - 

Secured Loans 0.00 0.00 0.45 3.00 - 

Unsecured Loans 1.14 1.29 0.65 0.00 - 

Deferred Tax Assets / Liabilities 0.22 -0.15 0.00 0.00 - 

Other Long Term Liabilities 0.00 0.00 0.00 0.00 - 

Long Term Trade Payables 0.00 0.00 0.00 0.00 - 

Long Term Provisions 0.00 0.00 0.00 0.00 - 

Total Non-Current Liabilities 1.36 1.14 1.10 3.00 - 

Current Liabilities      

Trade Payables 0.00 0.00 0.02 0.00 - 

Other Current Liabilities 0.00 0.49 1.66 0.00 - 

Short Term Borrowings 0.00 0.00 0.00 0.00 - 

Short Term Provisions 0.00 0.01 0.00 0.02 - 

Total Current Liabilities 0.00 0.50 1.68 0.02 - 

Total Liabilities 4.22 4.83 4.30 4.54 - 

ASSETS      

Non-Current Assets 0.00 0.00 0.00 0.00 - 

LOANS 0.00 0.00 0.00 0.00 - 

Gross Block 0.07 0.10 0.10 0.10 - 
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Less: Accumulated Depreciation 0.01 0.04 0.03 0.03 - 

Less: Impairment of Assets 0.00 0.00 0.00 0.00 - 

Net Block 0.06 0.07 0.07 0.07 - 

Lease Adjustment A/c 0.00 0.00 0.00 0.00 - 

Capital Work in Progress 0.00 0.00 0.00 0.00 - 

Intangible assets under development 0.00 0.00 0.00 0.00 - 

Pre-operative Expenses pending 0.00 0.00 0.00 0.00 - 

Assets in transit 0.00 0.00 0.00 0.00 - 

Non Current Investments 0.29 0.87 0.00 0.00 - 

Long Term Loans & Advances 0.00 0.00 0.00 0.00 - 

Other Non Current Assets 0.00 0.00 0.00 0.00 - 

Total Non-Current Assets 0.35 0.93 0.07 0.07 - 

Current Assets Loans & Advances      

Currents Investments 0.00 0.00 0.00 0.00 - 

Inventories 0.00 0.00 0.00 0.00 - 

Cash and Bank 0.01 0.02 0.24 0.10 - 

Other Current Assets 0.00 0.00 0.00 0.00 - 

Short Term Loans and Advances 3.22 2.80 2.80 3.17 - 

Total Current Assets 3.87 3.89 4.23 4.46 - 

Net Current Assets (Including Current 

Investments) 
3.87 3.40 4.19 4.45 - 

Total Current Assets Excluding Current 

Investments 
3.87 3.89 4.23 4.46 - 

Miscellaneous Expenses not written off 0.00 0.00 0.00 0.00 - 

Total Assets 4.22 4.83 4.30 4.54 - 

Contingent Liabilities 0.00 0.61 0.66 0.00 - 

Total Debt 1.14 1.29 2.74 3.00 - 

Book Value (in ₹) 2.57 0.00 1.41 1.41 - 
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Adjusted Book Value (in ₹) 2.57 0.00 1.41 1.41 - 

 
    

MFO KMF, LLC  

BALANCE SHEET  

As OF 31 MARCH 2018                             
                                         

                                      AS OF 31 DEC 2017      AS OF 31st mar 2018 
 
 

 

                                                                                KZT 000”S                                   KZT 000 ‘S 
                                                                                                                                                              

 

ASSETS   

Cash and cash equivalent                                                               
569349 

                                                           
3510816 

Short- term investments                                                             
5163725 

                                                           
3809740 

Short- term investments                                                             
5145075 

                                                           
3801086 

Accruals on short-term 
investments 

                                                             
18650  

                                                               
8654 

Net Loan Portfolio:                                                          
87264557 

                                                         
93098160 

Outstanding amount                                                           
87584168 

                                                         
93861236 

Interest accrual                                                          
1775288 

                                                         
1883643 

Deferral income- loan fees                                                          
-933694 

                                                         
-919306  
 

Loan loss reserve                                                           
-1229069 

                                                         
-1810787 

Accrued penalty (fine)                                                           
67865 

                                                          
83374 

Prepaid future expenses                                                           
50514 

68840 
                                                    

Deferred tax asset  23995 23995 
 

Tax overpayment 0 0 
 

Other assets  249199 211705 
 

Net tangible and intangible 
assets 

3475445 3519103 

   Net tangible assets:  3318316 3302745 
 

Tangible assets 4098686 4125614 
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Accumulated depreciation  -780370 -822869 
 

  Net intangible assets 157129 216359 
 

Intangible assets 387245 460753 
 

Accumulated amortization  -230116 -244394 
 

 

 
 
 

KMF 
INCOME  STATEMENT 
 

For the period ended 30 june 2018 
 
 
 

                                                                                                                                                                KZT 000’s 
 

 

FINANCIAL INCOME: 20120558 

Interest on loan 18645681 

Loan fees  1146910 

Investment income 198003 

Other income 129964 

FINANCIAL EXPENSES: 7298938 

FINANCIAL MARGIN : 12821620 

NON –INTEREST INCOME 16814 

Gain/loss from currency revaluation 104032 

Net loss (profit) from operations with financial 
instruments at fair value through profit or loss 

-112099 

Other incomes 24881 

OPERATIONAL EXPENSES : 6058085 

Personal expenses 4395960 

Depreciation and amortization 222029 

Other taxes (non profit) 51629 

Other operational expenses 1388466 

OPERATIONAL MARGIN BEFORE PROVISION: 6780349 

Provision   669541 

Grants  0 

NET PROFIT BEFORE TAX 6110808 

Income tax  1166597 

NET PROFIT/LOSSES 4944211 
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 Opening products of the milk from the year 2009 – 14. Opening products of the milk 

in the year 2011 – 12 increased and in 2012 – 13 decreased. Because of competition and 

heavy products are introduced in market. Sometimes the quality of the product will decrease 

as compare to the other product. So the profit will increase and decrease in all the season.  In 

that way they have to concentrate on their product.  Sometimes the product price will 

fluctuates on that time the sales will decrease.  

  

 

EXPERIENCE FROM THE INDUSTRIAL VISIT:  

• Exposure to better industrial and business practices in progressing economies. 

• After completing the industrial visit, we have upgraded our knowledge. 

• It was a good learning experience. In each and every department, we got new ideas 

and new thinking which was very necessary for our personal development. 

• We have visited the entire process department. They are using new machines and 

equipment that helps us to understand about the role of advanced technology in 

productivity of manufacturing goods. 

 

CONCLUSION: 

 By observing all the given things we can conclude that the company is a big 

scale industry. The company exports the products in all over the countries. While 

going to the entire industrial visit, the cooperation found to be very well organised 

developed and most ideal industry in every walk of its production, administration and 

management aspects. 
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A REPORT ON INDUSTRIAL VISIT  

TO 

PRIME 4 PACKAGING INDUSTRY 

HIRIYADKA 

 

 

 

 

On 27th July 2018  

BY STUDENTS OF M.COM (FINAL) 

PG DEPARTMENT OF RESEARCH IN 

COMMERCE 
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Industrial visit was carried out at “Prime four packaging industry “on 27th July 2018. The 

main objective behind the visit was to gain the information about this industry. It is very important 

element in our study. We get knowledge about how they are producing their product and how they 

manage the process. They guided us very well. They gave all the information regarding their industry 

.we got practical knowledge about various machines and equipments. 

We took almost one and half hour to see complete set of production which was explained by 

the owner of the industry. They explained about their marketing and financial structure of their 

industry. we got a chance to transfer our theoretical knowledge to practical implication. This will 

helps to understand subject matters clearly in future also. 
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HISTORY: 

 A Prime 4 packaging industry was established in 2013 and it was established by 

Mr.Chandrahas Shetty and Mr. Krishnamurthy Nayak. In 2009 Mr. Chandrahas Shetty was 

carrying out oil business and Mr.Krishnamurthy Nayak was carrying out cashew business, 

they both were in need of paper box and oil tins, so they both merged together and started up 

a new business called “prime 4 packaging industry”.  

 They started to produce 4 types of product, i.e. oil tins , paper box, gum tapes and oil. 

They have their own oil brand called “ Panchamrutha”. They get orders from different 

dealers. According to the order they produce goods. They maintain a books of account both 

in system as well as in writing. They offer wide range of oil tins that are used for packing all 

kinds of oil and other liquid products. They also produce label for Hangyo icecream and they 

also produce different kinds of gum tapes. Cardboard boxes are of course one of the core 

product of packaging industry.  

 

 

MANUFACTURING PROCESS: 

Cashew oil tins:

 

 

Process:  
1) Slipping: the method is used for cutting sheets in different sizes. 

Fabricated using high grade metals and alloys sourced from the 
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reliable vendors, they ensure the premium quality of the products they 

offer. There are three parts namely; body sheets, top and bottom. 

2) Embossing: for getting the top and bottom strong so they are embossing the 

top and bottom. The bottom is kept plain and the top is formed with a hole. 

3) Welding: the tin is being strong. 

4) Embossing the body: for getting strong. 

5) Planzing: bending the corner which helps to fix the top and bottom. 

6) Seeming: seeming the top and bottom. 

7) Solding: to apply lid and tin component in order to avoid the rust. 

8) Bundling: bundling all the tins in a proper way.  

 

 

Box manufacture: 

 

 
 

Cardboard box is basically made up of flute (made up of recycled paper ) sandwiched 

between two liner. It is now very common for these liners to be made up of considerable 

proportion of recycled content sourced from old cardboard or other sources of second hand 

paper.  

         However for top quality boxes virgin Kraft is still used in actual fact though it doesn’t 

really matter whether the paper is recycled or not ultimately it is always started out as virgin 

paper which is made from trees that have been pulped.  

Fluting cardboard is the wavy piece of board sandwiched between the liners and gives a box 

its strength and protection from knocks and impact damage.to create the fluted effect rolls of 

paper are fed into a corrugated roller machine. This process has been around since the 18th 

century and was originally used to ruffles to shirts and hats. Creesing is done to fill the gap 

and size. Slotting process is done for folding the box. And later pinning or gluing  is the final 

stage. Drying is done only when its necessary and later bundling is done. 
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Gum tape:  

 

 

 

 

 

 

 

Process: 

Gum tapes are formed in different inches that is 4inch 2inch 1inch and ½ inch. while some 

pressure sensitive tapes are still prepared with natural rubber, the majority are now made 

using mostly synthetic materials. Three separate manufacturing operations are necessary to 

produce a single role of household pressure sensitive tape. making the adhesive and 

combining film and adhesive later rolling cutting and packaging the tape is done. 

 

 

 

 

Oil :  
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 Process: 

Coconut is demosturised to remove the water, later cutter is used to cut coconut into small 

pieces crude oil and cake is extracted , filtration is done and lastly oil is packed .  

 

 

Objectives:  

  To earn maximum profit and get more orders from the customer. Introducing  their 

product in various places. Providing good customer service helps to retain clients and 

generate repeat revenue. Keeping their customer is very important role in every industry.   

 

 

EXPERIENCE FROM THE INDUSTRIAL VISIT:  

• Exposure to better industrial and business practices in progressing economies. 

• After completing the industrial visit, we have upgraded our knowledge. 

• It was a good learning experience. In each and every department, we got new ideas 

and new thinking which was very necessary for our personal development. 

• We have visited the entire process department. They are using new machines and 

equipment that helps us to understand about the role of advanced technology in 

productivity of manufacturing goods. 

 

 

CONCLUSION: 

 By observing all the given things we can conclude that the company is a big 

scale industry. The company exports the products in all over the countries. While 

going to the entire industrial visit, the cooperation found to be very well organised 

developed and most ideal industry in every walk of its production, administration and 

management aspects. 
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MILAGRES COLLEGE KALLIANPUR 

POST GRADUATE DEPARTMENT AND RESEARCH 

IN COMMERCE 

(M.COM) 

MANIPAL MEDIA NETWORK LTD. 

(UDAYAVANI) 

3rd August 2017 

For semester three students  
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POST GRADUATION DEPARTMENT RESEARCH IN 

COMMERCE 

MCOM(

FINAL) 

 

 

 

 

 

 

 

 

 

 

 

 

 

We are 18 students accompanied by faculty staff Mr.Ganesh Nayak and Mr. 

Raghavendra Prabhu left visit from Milagres college campus at 9:15 am and 

reached there by 10:00 am entered inside the Press and we are guided by Mr. 
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Umesh, circulation department at 10.15am and we collected information about 

printing newspaper, distribution channel and complete details about 

publications of Udayavani. After interaction with employees and collecting 

various information about printing, we left from Udayavani Press at 11:30 am. 

Milagres college Kallianpur had organized a Industrial visit on 3rd Aug 2018 to 

Manipal Media Network Ltd. for the student of MCOM (FINAL). It was an 

informative, interesting & successful visit we express our thanks to the principal 

Dr.Vincent Alva who permitted us to go on the visit the faculty members who 

accompanied us & the guided in the both industry. 

 

 

 

 

Thank you 

 

 

 

 

 

A REPORT ON INDUSTRIAL VISIT  

TO 

MANIPAL MEDIA NETWORK LTD. 
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ON 27th July 2018 

BY STUDENTS OF M.COM (FINAL) 

PG DEPARTMENT OF RESEARCH IN COMMERCE 

 

INTRODUCTION: 

 

Udayavani (“Morning Voice” in Kannada) is a leading Kannada Daily News 

Paper with editions from Manipal,  Bengaluru,  Mumbai,  Hubballi and 

Gulbarga. Udayavani launched in 1971 by Mohandas Pai and T. Satish U Pai, 

Udayavani with a combined circulation exceeding 300000 copies is widely read 

in Coastal Karnataka region. It has also substantial circulation in Bangalore and 

other centers. Over the years, udayavani has been acclaimed for its quality 

content, unbiased  journalism, extensive local coverage, neat layout and printing 

excellence. It has also got awards for good quality printing. 

 

At the inaugural function held in the premises of Manipal Power Press, presided 

over by the legendary Dr. T.M.A. Pai, renowned poet Dr. M. Gopalakrishna 

Adiga, hailed as the poet who opened the eyes of the generation, released the 

formal issue of Udayavani - sixteen pages, priced at 10 paise - and wished that 
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the paper must reach every nook and corner of Karnataka. His voice of 

prophecy soon became a reality. 

 

BACKGROUND: 

 

Manipal Media Network Limited’s journey began when out of the 

ideals,aspirations and vision of Mr. Mohandas Pai, the first ever kannada 

newspaper publication in the coastal karnataka region, Udayavani, began its 

operation in january, 1970. with the passing of decades and the increase in the 

number of additions of the paper, its reach has increased exponentially and 

today it enjoys a leading pan-karnataka presence. Soon to be added to the rich 

and ever-growing repertoire was the kannada literary monthly Thushara in 

1973, monthly film magazine Roopathara in 1977, family magazine Taranga in 

1983 and the latest addition, fortnightly children's magazine Tunturu in 2000, 

all of which are the market leaders or enjoy leading positions in their category 

in kannada publications. 

 

To increase the sweep of its footprint, MMNL entered television software 

production in 2002 through its subsidiary, Manipal Entertainment Network 

Limited for kannada channels with its programmes gathering numerous records 

and awards for duration of run as well as script and production quality. 

 

 

VISSION 

 

To lead in everything we do by innovation and creating lasting impressions for 

the development of the society 
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MISSION 

 

To be a fresh, vibrant, media house that presents content from the perspective of 

people’s aspirations, opportunities, accomplishments & enjoyment – urging the 

people & the society to greater prosperity. 

 

 

 

SISTER PUBLICATION 

 

Manipal Media Network Ltd. also publishes 

• Roopatara 

• Taranga 

• Tunturu 

• Tushara 

 

ROOPATARA 
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In April, 1977, MMNL made its foray into 

publishing for the film and entertainment 

industry by publishing Roopatara, a monthly 

film magazine with the cover page being 

fittingly on Dr. Rajkumar. With in-depth 

analysis and widest coverage of everything in 

the film industry, Roopatara has been able to 

stand tall as the most respected and credible 

film magazine in Karnataka for nearly four 

decades and today occupies the number one 

position in its category among Kannada 

magazines.Roopatara is a major Kannada 

monthly film magazine, Published in Karnataka, India, in the yearwhich has its 

headquarter in manipal, Karnataka. 

 

Roopatara is the No. 1 Kannada cine magazine covers Sandalwood news, hot 

gossips, celebrity photos, movie reviews, interviews and more.Today 

Roopatara, led forward by the Group Editor, Mr. Ravi Hedge, is a standard-

bearer among newer entrants in the field, and has remained as a benchmark 

against which competitors are measured. The latest example of this pace-setting 

in the field was when Roopatara launched the first ever 3D print section in the 

magazine in March, 2012, to not only showcase the boundaries of innovation 

that it strived to cross as well as the print technology at its command to serve up 

information to its readers.  

 

 

TARANGA: 

 

Taranga, the weekly family magazine, had a trial launch on November 28, 1982, 

from Manipal, thus marking the beginning of a success story of another 

publication from MMNL. Post the trial launch, Taranga was officially launched 

on January 2, 1983 for the inaugural price of Rs. 1.50/-.Taranga or Tharanga is 
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a major Kannada weekly family interest magazine, 

published in Karnataka, India,which has its 

headquarters in Manipal, Karnataka.  

 

Taranga covers topic such as short stories, poems, 

serialized fiction, spirituality, health, travel and 

technology, cookery, fashion, beauty, film news, 

sports, culture etc. It publishes cartoons too, on 

politics society. For the past 5 years, Sandhya Pai 

has been the Managing editor, of the magazine.   

 

For the last fifteen years, Mrs. Sandhya Pai, the Managing Editor, holds the 

onerous responsibility of inspiring the Taranga team through her dynamic 

leadership and true to her efforts, today Taranga has the enviable distinction of 

being the most credible and trusted brand among Kannada family magazines, 

commanding the highest readership and circulation in its segment. 

 

TUNTURU: 

 

SThe newest addition to the MMNL print 

portfolio, Tunturu, a bi-monthly illustrated 

children’s magazine in Kannada, was launched 

in January 2000, with Ms. U. B. Rajalakshmi 

heading the responsibilities of the editorial team 

in charge of the fledgling publication. In the 

short time since its inception, Tunturu has been 

able to carve for itself an identity of being the 

most sought-after children’s magazine across 

the age-groups of 5-14 in Karnataka.Tunturu is 

a major Kannada bi-monthly children’s 

magazine, published in Karnataka, 
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The magazine includes columns such as ‘Sarasa’ (meaning: Naughty), 

‘Mathininda Lekhanige’ (meaning: From speech to pen), ‘Sahitya 

Avalokana’(meaning: Literature overview), ‘Kannada Kathaloka’ (meaning: 

Kannada story world), ‘Makkala Kathe’ (meaning: Childres’s stories), ‘Vishwa 

Kathe’ (meaning: Worls story) and ‘Masadamathu’ (meaning:indestructible 

words). 

 

Over the last decade, Tunturu’s contribution to society at large has gained from 

strength to strength, by the efforts of the current Managing Editor Mrs. Sandhya 

S. Pai who nurtures the magazine to keep in tune with the desires and 

requirements of children in this fast-moving age, assisted as she is in the 

editorial responsibilities by Mr. Cheluvayya who provides the shape to her 

dreams for the citizens of tomorrow. 

 

 

TUSHARA: 

 

The second-oldest publication in the MMNL 

print portfolio, Thushara, the literary 

magazine, was launched in April, 1973. 

Under the stewardship of Mr. Satish U. Pai, 

then Managing Editor, and Mr. A. 

Eshwaraiya, then Assistant Editor, this purely 

literary magazine was the first of its kind in 

Karnataka to have a focus on fiction as well 

as non-fiction in Kannada by carrying within 

its pages literary output ranging from short 

stories to articles on literature and culture in 

Karnataka. 
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With the introduction of new content such as travel and culture writings in the 

form of Bharata Darshana covering the corners of the country, Thushara is the 

only magazine in Karnataka which aims to constantly add value to the lives of 

its readers every month while remaining true to its literary roots 

 

 

PROCESS OF PRINTING NEWSPAPER 

The newspaper are printed in a batch (or print run) onto one giant roll of 

newsprint, which is then cut and folded by machine into individual newpapers. 

It possible to print hundreds of copies digitally but it ussually becomes cheaper 

to print traditionally. Manipal press use German offset machines to print 50000 

newspaper per hour.  

They print 180000 newspaper per day from that 165000 newspaper distributed 

to surrounding places of  Udupi District and remaining 15000 newpaper 

supplied to Mumbai through train.     

Actual cost of printing one newspaper is 11Rs but they are selling at 5Rs by 

recieving adertisement cost from other sources. They use 21 vehicle to 

distribute to native places of Udupi. 
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SUPPLY OF MATERIAL 

They receive supply of giant roll of newsprint from Oakland and Cochin 

through truck. 

 

EXPENSES: 

For printing the newspaper Udayavani Press bears the expenses of giant roll of 

printing , transportation and printing. 

 

OUTCOMES: 

 

⚫ It was a good learning experience. We got new ideas and new thinking 

capacity 

⚫ After completing our visit to industrial area, we gained more knowledge 

about printing of newspaper. 
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MILAGRES COLLEGE KALLIANPUR 

POST GRADUATE DEPARTMENT RESEARCH IN 

COMMERCE (M.COM) 

MANIPAL MEDIA NETWORK LTD 

3RD AUGUST 2018 
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MANIPAL MEDIA NETWORK LIMITED 

(MANIPAL) 

 

 

 

 

 

 

Industrial visit was carried out at “Manipal Media Network LTD” on 3rd August, 

2018. The main objective behind the visit was to know various activities which is related to 

Marketing and Financing which will helps to get more information about the industries. We 

can easily know how the industries are working and how they can manage their business in 

proper way.  

We took almost two hours to see complete set of production. How they are printing 

and publishing various news and how they get benefited. I appreciate staff members who 

guided us with each and every question with detailed answers. We got real feel of companies 

working after this visit. We got a chance to transfer their theoretical knowledge to practical 

implication and also this will helps to understand subject matters clearly in future also. 
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POST GRADUATION DEPARTMENT RESEARCH IN 

COMMERCE   

M.COM (FINAL) 

We are 18 students accompanied by faculty Mr. Raghavendra Prabhu and Mr. Ganesh 

Nayak left visit from milagres college campus at 9:15 am and reached there by 10:00 am and 

enter inside the factory with Mr. Umesh at 10:15 am. We are guided by Mr. Umesh they gave 

all information about various machines, publications and marketing. They introduced their 

various publications and explained when it was established. They have their own 5 

publications namely; Udayavani News Paper, Roopatara, Thushara, Taranga, Thunthuru.  

We got various information about udayavani press, how they manage their business 

with low cost of product. They discussed each and every thing with detailed manner. Special 

thanks to Mr. Umesh who guided us very well and gave some tips about day to day 

transaction.  

Milagres college kallianpur had organised a factory visit on 3rd August 2018 to 

Manipal Media Network LTD, for the students of M.com (final). It was an informative, 

interesting and a successful visit. We express our thanks to the principal Dr. Vincent Alva 

who permitted us to go on the visit, the faculty members who accompanied us and the 

employee Mr. Umesh who explained the various departments and sections and they also gave 

information about the various facilities which are available to workers. 
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Thank you 

 

 M.Com (final)  

 Milagres College, kallianpur 

 

 

 

 

 

A REPORT ON INDUSTRIAL VISIT  

TO 

MANIPAL MEDIA NETWORK LTD 

MANIPAL 
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ON 3RD AUGUST 2018 

M.COM (FINAL) 

PG DEPARTMENT OF RESEARCH IN COMMERCE 

 

 

 

HISTORY: 

 Manipal media network LTD was launched in 1971 by Mohandas Pai and T.Satish U 

Pai, udayavani with a combined circulation exceeding 3,00,000 copies as per ABC June 

December 2012 is widely read in Coastal Karnataka region. It has also substantial circulation 

in Bangalore and other centers. Over the years, Udayavani has been acclaimed for its quality 

content, unbiased journalism, extensive local coverage, neat layout and printing excellence. It 

has also got awards for good quality. 

 Manipal press LTD has rechristened itself has manipal technologies LTD. The 

company shall provide end to end business solutions to key industry verticals including 

banking, financial services, telecom, publishing, education, retail and consumers goods and 

the govt. 
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 According to Sagar mukhopadhyay, vice president, corporate communication manipal 

technologies said, “ For a forward looking business organization in the exponential growth 

phase, the remaining of manipal press’s corporate brand is a move to represent the 

organizations business lines that have been realized to meet the emerging business trends in 

the local and globle market.”  

 Over the last few years, manipal press ltd has added a large no.of products, services 

and solutions that are eextensions of the print business and several that are beyond the print 

business. They have introduced colour print in 1999.  

 They circulate  170000 news paper per day in udupi and nearest places. They circulate 

their news paper in various places like Manipal, Bangalore, Davangere, Hubli, Gulbarga. And 

they also circulate their papers in out of states like Mumbai and Pune. 

 In early 2002, MMNL also started television  software production for kannada 

channel E TV , making it the first and only indigenous media company in Karnataka to have 

a presence across all three media print , television and internet. 

 

Key executives for manipal media network ltd:  

NAME BOARD RELATIONSHIP TITLE 

1) T.Satish U Pai 12 relationships Managing director and 

director. 

2) Vinod Kumar 2 relationships Chief executive officer 

and director. 

3) Sandhya S Pai No relationships Managing editor of 

thushara, Taranga and 

thunthuru. 

4) Bharath K nayak 6 relationships Chief financial officer. 

5) Ravi Hegde No relationships Group editor. 

 

  

 

 

Manipal media network limited board members: 

  

NAME BOARD RELATIONSHIPS PRIMARY COMPANY 

1) T Mohandas Pai 8 relationships ICDS  LTD 

2) T Satish U Pai 12 relationships MMNL  
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3) Vinod Kumar 2 relationships MMNL 

 

 

Vission : 

To lead in everything we do by innovation and creating lasting impression for the 

development of the society. 

Mission:  

To be a fresh, vibrant media house that presents content from the perspective of people’s 

aspirations, opportunities, accomplishments and enjoyment- urging the people and the society 

to greater prosperity. 

 

Print management solution: 

 Banks have the uphill task of the keeping a check on the expenses on their printed 

products across the vast spread of branches central sourcing caused inordinate delay at the 

branch. Giving auto names to the branches causes unregulated expenses and problems with 

branding and marketing communications. 

 Manipal technologies ltd provides the facility of outsourcing the entire print supply 

chain of a bank to MTL. With it support we map the entire demand supply scenario-tracking 

demand from branches and supply from warehouses and local hube of production houses we 

do the vendor management to ensure that the banks they have the cost advantage and also 

enjoy low turnaround times for stock replenishment. Our understanding of print enables we to 

monitor the quality and cost of all the products utilised by the brand  At their branches. Our 

technologies competence provides the backbone for matching the demand and supply in a 

cost effective manner and enables as to gives u tailor made solution to meets your 

organizational objective.  

 

Process of printing news paper 
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 “The newspapers are printed in a batch onto one giant roll of newsprint, which is then 

cut and folded by machine into individual news papers. It is possible to print hundreds of 

copies digitally, but it usually becomes cheaper to print traditionally around 300- 500 

copies.” The machine will run 40000 speed in a hour. So they can easily produce or print 

newspapers. 

  They using sheet for printing that sheet was used only one time and the sheet was 

purchased from outside. The one newspaper costed rs 11 to 11.50 , but they will charge for 

one newspaper is Rs 5. So that they got money from various advertisement agencies. In that 

way they balanced the cost of production of newspaper.  

In manipal media network ltd also publish kannada prabha and vishwavani 

newspaper. 

1) News gathering: Whether it’s a daily, weekly or monthly newspaper, the first stage of 

production is news gathering. 

2)  Advertising: to make money, the news paper is reliant on advertising revenue. 

3) Composition. 

4) Printing and distribution. 

 

 

 

Suppliers and distributors: 

  They will print news paper in 3 shift. They have agents in different places so that they 

will supply the newspaper in all over the places. They will also use train for circulating 

newspaper to other states. So that agents are circulating newspaper through vehicles in local 

area. 

 

MAGAZINES: 

 Publishing success depends upon the quality of the output in terms of content and 

print together. That is the reason that some of the finest quality magazines publishers depend 

upon manipal technology to meet their quality requirement. Complete end to end services 

including purpose paper management, print, bind and fulfilment and bulk distribution to 

major locations to meet the timelines  for the magazines publishing are  offered by us. We 

deliver superior quality output with the help of state of the art print facilities and colour 

management capabilities. Manipal tech is proud to be associated with some of the big names 

in magazine publishing in India as our clients. 
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Publications: 

 

UDAYAVANI: 

 circa 1969, Mr. T.Mohandas Pai and Mr. 

T.Satish U.Pai were planning on launching a 

kannada daily newspaper from manipal and 

on 5-11-1969 the project came to realisation 

with the launch of the trial version of 

“udayavani”. Careful selection and 

presentation of the news, special columns 

with lucid, flawless and cultured language in 

an attractive layout, became the hallmarks of the newspaper and made a credible impact on 

the readers. The experimental issues continued till December and on the first day of 1970, i.e, 

1-1-1970, the official issue of udayavani was launched and the ‘udayavani era’ began. 

                    At the inaugural function held in the premises of manipal power press, presided 

over by the legendery Dr.T.M.A Pai, renowned poet Dr.M,Gopalakrishna Adiga, hailed as 

the poet who opened the eyes of the generation, released the formal issue of udayavani- 

sixteen pages, priced at 10 paise- and wished that the paper must reach every nook and corner 

of Karnataka. His voice of prophecy soon became a reality. 

                        From cylinder press to the latest cityline printing process, from linotype to 

modern day laser beam typesetting, from waiting for photos by post to downloading photos 

within minutes, from pasting in page-making to present day indesign system, from black and 

white to multi colour, udayavani has witnessed all the changes in the field of technology and 

adopted the best of them. Its use of technocracy was acknowledge not just in Karnataka but at 

the national level and won it  the prestigious national award for its pagination and printing 

excellence not once but several times thus securing udayavani in the annls of kannada 

journalism as the first ever newspaper to get such wide recognition. 

                           Udayavani entered the states’s capital Bangalore in 1993 and then spread all 

over Karnataka- with regional editions and in the year 2000 crossed the boundaries of the 

state by inaugurating an edition from Mumbai. Always the first to lead the way in innovation 

in 1997, udayavani became the first kannada e-paper and gained a new space among kannada 

readers, especially among those residing in foreign countries. Udayavani launched its ipad 

app in 2010, its mobile plateform through newshunt in 2011, iphone app in 2011 and its latest 

offering, an android app in 2012.  
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TARANGA: 

Taranga is the number one kannada family 

magazine in India. Taranga was launched in 

1982. In Karnataka weekly 235000 books are 

sold.  Taranga is a weekly publication from 

udayavani, a major kannada newspaper. It 

belongs to manipal media network limited, one 

of the leading media houses in india.  

 Taranga covers topics such as short 

stories, poems, serialized fiction, spirituality, 

health, travel and technology, cookery, fashion, 

beauty, film news, sports, culture  etc… it publishes cartoons too, on politics society. For the 

past 15 years, sadhya pai has been the managing editor of the magazine. 

 

ROOPATARA:  

Roopatara was launched in the of 1976. 

Roopatara is a major kannada mothly film 

magazine, published in Karnataka, India, 

which has its headquarters in manipal, 

Karnataka. Sandhya pai is the managing editor 

of the magazine. The first edition’s cover page 

featured Dr. Rajkumar. With in depth analysis 

and widest coverage of everything in the film 

industry, roopatara has been able to stand tall 

as the most respected and credible film 

magazine in Karnataka for nearly four decades 

and today occupies the number one position in 

its category among kannada magazines. 

 Today Roopatara, led forward by the group editor, Mr. Ravi Hegde, is a standard- 

bearer among  never entrants in the field, and has remained as a benchmark against which 

competitors are measured. The latest example of this pace-sitting in the field was when 

Roopatara launched the first ever 3D print section in the magazine in march, 2012, to not 

only showcase the boundaries of innovation that it strived to cross as well as the print 

technology at its command to serve up information to its readers. In addition, Roopatara is 

also available online here as a pay-site for non-print subscribers. 
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THUSHARA:                                                                                                                                                                                                                                                                                            

          The second oldest publication in the MMNL print portfolio, thushara,the literally 

magazine, was launched in April, 1973. Under the stewardship of Mr. Satish U Pai, then 

managing editor, and Mr. A Eshwaraiya, then assistant editor, this purely literary magazine 

was the first of its kind in Karnataka to have a focus on fiction as well as nonfiction in 

Karnataka by carrying within its pages literary output ranging from short stories to articles on 

literature and culture in Karnataka. 

 Alongside contribution from the doyens of kannada literary field such as 

Dr.Shivarama Karanth, Dr. Girish Karnad and Dr. U.R Ananthamurthy, for nearly four 

decades thushara has been able to provide its readers rich and varied literary content from the 

widest range of authors, playwrights, poets and essayists in Karnataka. 

 In addition to original kannada content, thushara was also the first to recognize the 

desire among kannada readers for translate literary content and has strive to provide valuable 

literary pieces from different languages within its pages. 

 While columns such as Sarasa, Mathininda 

Lekhanige, Sahithya Avalokana, Kannada Kathaloka, 

Makkala Kathe, Vishwa Kathe and Masadamathu having 

managed to touch the heart-strings of the kannada reader 

over the years, today, under the guidance and vision of 

the current managing editors Mrs. Sandhya S Pai ably 

assisted by the editor, Mr. udayanand Bhandari, thushara 

proudly occuypies the number one position among 

kannada magazines in its category. 

 

TUNTURU: 

         The newest addition to the MMNL print portfolio, tunturu, a bi-monthly illustrated 

children’s magazine in kannada, was launched in January 2000, with Ms.U.B.Rajalaxmi 



Industrial report 

heading the responsibilities of the editorial team in charge of the fledging publication. In the 

short time since its inception, Tunturu has been able to carve for itself an identify of being the 

most sought-after children’s magazine across the age-groups of 5-14 in Karnataka. With short 

stories, comics, illustrated parables and mythological events adapted for children being a 

staple part of the rich offerings of tunturu, today it holds cherished position in the hearts of its 

young readers- a  cross-section whose expectations are generally accepted to be difficult to 

live upto-with every edition. 

 With authors such as Mr.T.G.Shetty having been part of its pages, Tunturu looks 

beyond the traditional fare available in print to be a source of inspiration for impressionable 

minds and also ensure that nourishing dollops of culture are available readily for its reader. 

 Altering its size, content and period of publication along the way to gain a better reach 

and with future plans of launching an English edition and increasing the focus of the content 

on general knowledge, it would be no tall claim to state that it is the only one in its category 

which always strives to put the interests of the children in Karnataka above all else.      

 

EVENTS: 

 Manipal ace event management ltd, established in 2002, is a subsidiary of MMNL 

since 2008, which handle all aspects of events – planning, management, ground coordination 

and execution- and has become the event manager of choice of the corporate world as well as 

the discerning individual client. Behind the proven expertise of masnipal ace lies a flair for 

creativity which lends a touch of class to any event, powered by a team of young, creative, 

enthusiastic and dynamic professionals with vast experience in the field of event 

management. 

Having offices in Bangalore, udupi, and mangalore, manipal ace is able to provide a 

complete events solutions package for a wide audience in the state and caters to the 

requirements of industries as diverse as banking, automobile, electronic goods, IT, healthcare, 

retail, radio and rural agencies.    

AWARDS: 

 

YEAR PUBLICATION GROUP CATEGORY 

OF 

EXCELLENCE 

POSITION 

1970 udayavanindaily Dailies(Indian 

language) 

Printing and 

designing 

First 

1971 Udayavani daily Dailies(Indian 

language) 

Printing and 

designing 

first 

1972-73 Udayavani daily Dailies(Indian 

languge) 

Printing and 

designing 

first 
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 Udayavani daily Monthly annual 

and others 

Printing and 

designing 

First 

1974-75 Udayavanini diwali 

annual 

Dailies(Indian 

language) 

Printing and 

designing 

First 

1975-76 Udayavani daily Dailies(Indian 

language) 

Printing and 

designing 

First 

1977 Udayavani daily Dailies(Indian 

language) 

Printing and 

designing 

First 

 Udayavani diwali 

annual 

Mothly, annual 

and others 

Printing and 

designing 

First 

1977-79 Udayavani daily Dailies(Indian 

language) 

Printing and 

designing 

First 

 Udayavani  diwali 

annual 

Monthly, annual 

and others 

Printing and 

designing 

First 

1981 Udayavani annual Mothly, annual 

and others. 

Printing and 

designing 

Second 

1982 Udayavani daily Dailies(Indian 

language) 

Printing and 

designing 

Second 

1982 Udayavani annual Monthly, annual 

and others. 

Printing and 

designing 

second 

 

ANNUAL REPORT: 

 Annual report is a challenge in itself and it must be presented precisely on time. 

Manipal technologies fully realize the importance of presenting on time to the stakeholders 

and hence we have a team of experienced professionals in place for the purpose. They 

facilitate the whole process from conceptualization to delivery. We have process in place to 

work closely with customers and meet their requirements. Their facilities are; 

➢ State of the art technology. 

➢ Sophisticated pre-press, printing and post press operations. 

➢ Facilitates production as well as distribution directly to the stakeholders. 

➢ Cost- effective, efficient production. 

 

 

EXPERIENCE FROM THE INDUSTRIAL VISIT: 

• Exposure to better industrial and business practices in progressing economies. 

• After completing the industrial visit, we have upgraded our knowledge. 

• It was a good learning experience. In each and every department, we got new ideas 

and new thinking which was very necessary for our personal development. 

• We have visited the entire process department. They are using new machines and 

equipment that helps us to understand  about the role of advanced technology in 

productivity of manufacturing goods. 
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CONCLUSION: 

 By observing all the given things we can conclude that the company is a big 

scale industry. The company exports the products in all over the countries. While 

going to the entire industrial visit, the cooperation found to be very well organised 

developed and most ideal industry in every walk of its production, administration and 

management aspects. 
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MILAGRES COLLEGE KALLIANPUR 

POST GRADUATE DEPARTMENT AND RESEARCH 

IN COMMERCE 

(M.COM) 

MANIPAL MEDIA NETWORK LTD. 

(UDAYAVANI) 

3rd August 2017 

For semester three students  
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We are 18 students accompanied by faculty staff Mr. Ganesh Nayak and Mr. Raghavendra 

Prabhu left visit from Milagres college campus at 9:15 am and reached there by 10:00 am 

entered inside the Press and we are guided by Mr. Umesh, circulation department at 10.15am 

and we collected information about printing newspaper, distribution channel and complete 

details about publications of Udayavani. After interaction with employees and collecting 

various information about printing, we left from Udayavani Press at 11:30 am. 

Milagres college Kallianpur had organized a Industrial visit on 3rd Aug 2018 to Manipal 

Media Network Ltd. for the student of MCOM (FINAL). It was an informative, interesting & 

successful visit we express our thanks to the principal Dr.Vincent alva who permitted us to go 

on the visit the faculty members who accompanied us & the guided in the both industry. 

  

 

Thank you, 

 

 

 

 

 

 

A REPORT ON INDUSTRIAL VISIT  

TO 

MANIPAL MEDIA NETWORK LTD. 
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ON 27th July 2018 

BY STUDENTS OF M.COM (FINAL) 

PG DEPARTMENT OF RESEARCH IN COMMERCE 

 

 

 

 

 

 

 

INTRODUCTION: 

        Udayavani is the leading Kannada daily newspaper starting with one edition from 

Manipal, Today Udayavani publishes as many as five edition, additionally from Bangalore, 

Gulbarga, Hubli, Dharwad and Mumbai, making it not only the undisputed leader in coastal 

Karnataka region but also giving it a reach across Karnataka and even outside. 
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BACKGROUND: 

        In 1969, MR.T. Mohandas Pai and MR.T. Satish U. Pai were planning on launching a 

Kannada daily newspaper from Manipal and on 5/1/1969 the project came to realization with 

the launch of the trial version of “UDAYAVANI”. The experimental issues continued till 

December and on the first day of 1970. 1/1/1970, the official issue of Udayavani was 

launched and the ‘UDAYAVANI ERA’ began.  Udayavani with a combined circulation 

exceeding 300000 copies as per ABC Jun -Dec 2012 widely read in coastal Karnataka region. 

At the inaugural function held in the premises of Manipal power press, presided over by the 

legendary Dr T.M.A Pai, renowned poet DR. M. Gopala Krishna ADIGA, hailed as the poet 

who opened the eye of the generation, released the formal issue of Udayavani- sixteen pages, 

priced at 10 paisa and wished that the paper must reach every nook and corner Karnataka.  

 

 

 

 

SISTER PUBLICATIONS: 

Manipal media network ltd. Also publishes  

• Roopa Tara 

• Taranga  

• Tunturu 

• Tushar 

 

 

 

Roopa Tara: 
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In April, 1977 MMNL made its foray into publishing for 

the film and entertainment industry by publishing Roopa 

Tara, a monthly film magazine 

with the cover page being 

fittingly on Dr Rajkumar. With in 

-depth analysis and widest 

coverage of everything in the film 

industry, Roopa Tara as been able 

to stand tall as the most respected 

and credited film magazine in 

Karnataka for nearly four decades 

and today occupies the number one position in its category 

among Kannada magazines. 

 

 

 

 

 

 

Taranga 

     Taranga, the weekly family magazine, had a trail launch on 

November 28, 1982, from Manipal, thus marking the 

beginning if a success story of 

another publication from MMNL. 

Post the trail launch, Taranga was 

officially launched on January 2, 

1983 for the inaugural price of 

Rs.1.50/-. For the last fifteen 

years, Mrs. Sandhya Pai, the 



Industrial report 

managing Editor, holds the onerous responsibility of inspiring 

the Taranga team through her dynamic leadership and true to 

her efforts, today Taranga has the enviable distinction of 

being the most credible and trusted brand among Kannada 

magazine, commanding the highest readership and circulation 

in segment. 

 

 

 

 

 

  

 

 Tunturu  

 

 

 

The newest addition to the MMNL print 

portfolio, Tunturu, a bi-monthly illustrated 

children’s magazine in Kannada, was 

launched in January 2000, with Ms. U. B. 

Rajalakshmi heading the responsibilities of 

the editorial team in charge of the fledging 

publication. In the short time since its 

inception, Tunturu has been able to carve 

for itself and identity of being the most 

sought -after children’s magazine across the age -groups of 5-

14 in Karnataka. With author such as Mr. T.G. Shetty having 

been a part of its pages, Tunturu looks beyond the traditional 
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fair available in print to be a source of inspiration for 

impressionable minds and also ensure that nourishing dollops 

of culture are available readily for its reader.   

 

 

 

Tushar 

 

          The second -oldest 

Publication in the MMNL print 

portfolio, Tushar, the literary 

magazine, was the launched in 

April, 1973. Under the 

stewardship of Mr. Satish U. Pai, 

then manging editor, and Mr. 

Eshwaraiya, then assistant editor, 

this purely literary magazine was the first of its kind in 

Karnataka to have a focus on fiction as well as non-fiction in 

Kannada by carrying within its pages literary output ranging 

from short stories to articles on literature and culture in 

Karnataka. While columns such as Sarasa, Mathininda 

Lekhanige, Sahithya Avalokana, Kannada kathaloka, Makkala 

kathe, Vishwa kathe and Masadamathu having managed to 

touch the heart-strings of the Kannada readers over the years, 

today, under the guidance and vision of the current managing 

editor Mrs. Sandhya S Pai ably assisted by the editor, Mr. 

Udayanand Bhandari Tushar proudly occupies the number 

one position among Kannada magazines in its category. 
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VISION 

        To lead in everything, we do by innovation and creating 

lasting impressions for the development of the society. 

 

MISSION 

         To be a fresh, vibrant, media house that presents content 

from the perspective of people’s aspirations, opportunities, 

accomplishments and enjoyment-urging the people and the 

society to greater prosperity. 

 

 

Process of printing newspaper 

 The newspaper is printed in a batch (or ‘print’ run) onto one 

giant roll of newsprint, which is then cut and folded by 

machine into individual newspaper. It is possible to print 

hundreds of copies digitally, but it’s usually becomes cheaper 

to print traditionally. Manipal press use German machine to 

print 50000 newspapers per hour. 

They print 180000 newspapers per day in that 165000 

newspapers are distributed all around the surroundings of 

Udupi and Manipal remaining 15000 newspapers are supplied 

to Mumbai through train. 

The actual expenditure caused to print per newspaper is 11 

rupees but because of advertisement given to newspaper their 

expenses covered through it. 
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SUPPLY OF MATERIAL 

They receive supply of giant roll of newsprint from Oakland 

and Cochin through truck. 

 

EXPENSES: 

For printing the newspaper Udayavani Press bears the 

expenses of giant roll of printing, transportation and printing. 
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OUTCOMES: 

 

⚫ It was a good learning experience. We got new ideas and 

new thinking capacity 

⚫ After completing our visit to industrial area, we gained 

more knowledge about Manipal Media Network Limited. 

 

 
 


